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#.701 (851701) . nszuauimiuazngufimnenisaeans 3(3-0-6)
MC 701 :  Communication Paradigms and Theories
Woulefidosnunon  : lud
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N13ANYY

Philosophies and paradigms in communication studies, paradigms change and
communication theories development, communication theories and theories categorization
based on different criteria; interpersonal communication theories, group and organizational
communication theories, mass communication theories, cultural studies theories, concepts
and communication theories in social contexts and issues, an application of communication

concepts and theories in individual study

§1.703 (851703) . 3usTTuivIAnuasngvInen1saeas 3(3-0-6)
MC 703 ¢ Professional Ethics and Law of Communication
woulvidasniunay ;i

U3 wunfn waziauimsifeafuadesssuuagngmnenisieals nsuiunssulusiag
Me93esTIIazngmneLdsgiimansluuiunvesdsnuny Funnuazdseilng madeslosuivgn
AMuAANI9asEsTINgdAUSIY uuAndelaseaiiadessiutanaznisiiduguanisioans
npuanefifueiesiolumainnude msfAuguanuesvesde

Philosophical  concepts and development of professional ethics and law of
communication, historical development of paradigm shifts in ethics and law in both western and
thai contexts, linkages between concepts of ethics and philosophy of law, structural concepts of

power and media regulation, law as a tool to work in the media, media self-regulation

£3.704 (851704) . AMIsEANTAeEns 3(3-0-6)
MC 704 :  Communication Research
woulvidasniunay ;i

Uit : SeuuazeTesTINNTITE UTHLANUAZYaUlANNTISeNIeNTTdoans usun N3
fvuadgminsideuar Inguszasdn1sidon1snnsaeans MIMUNIUITIUNTIULAENTOULLIAR
n15398 1A59319015398 I35 BUTUI N1sdualeg1e nTisgrideyad miun1sIideds
U3u1a I8N IRNIN N15dUF8E19 NMTIATIERYoyad 1S UNITITeaRaA N NSy
e uazmshiauenanuAIfmensdoans
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Introduction : definitions and research ethics, Types and scopes of communication
research, Context, research questions, and objectives of communication research, Literature
review and research conceptual framework, Research proposal, Quantitative research,
samplings, data analysis for quantitative research, Qualitative research, samplings, data

analysis for qualitative research, Report writing and communication research presentation

§11.705 (851705) . Funundenuusunmnedany 3(3-0-6)
MC 705 :  Seminar Media and Social Contexts
woulvidasniunay ;i

LurAnLaEnguiifeafunisfnwianuduiusvesdedudany o uurAnlanifin
Fnssadoumeinusssy msffuguade s3usssuuaznunen1saeans nquinansenuvesie
N TausssuAnw nguinisdearsuuuiiduiiy dunuunuimvesdsluliniedeny Sausssy
nsiiles waziaswgia neldnseunguinmsdeans lhun dunuvssiulanmatng dnsasshdeunis
Jausssu mafifuguadie A3usTuLAYANMINENNTABANT KANTENUVESAD IALSTTUANY LAY
Foansuuufidrusay nsdiAnwrdefuusunmnedeny Laun odudfiniedeny n1eTRusIsy waznig
QUEIMRN

Concepts and theories for studying media and society relations; Globalization
concept, Cultural imperialism concept, Media regulation, media ethics and law concept,
Media effect concepts and theories, Cultural study theories, Participatory communication
theories, Seminar media roles in social, cultural, political, and economics dimensions under
communication theories framework; Seminar in globalization, Seminar in cultural imperialism,
Seminar in media regulation, Seminar in media effect, Seminar in cultural study, Seminar in
participatory communication, Media and society case studies; Media and social dimension,

Media and cultural dimension, Media and political dimension

£3.708 (851708) . AsuSMNSSAnTae 3(3-0-6)
MC 708 :  Media Management
Woulvdasnunay ;1

u,ummamqwgmimmma ﬂ’]iﬁ](ﬂﬂ’]'ﬁﬁ@lﬁ@\iﬂi?ﬂ anuwzuazlse Lm/]“ll’aﬂﬂa ﬂaﬁmﬁ
ﬂ’]i’ﬂ(ﬂﬂ’]iLLauﬂ’]i‘UiWﬁﬂ’WEJIG]ﬂW’Jaﬂ’]iLLSUQ?Ju ﬁiﬂ‘ﬂﬁ@ﬁ’]iﬂ’lﬁﬂﬂﬂUﬁﬂﬂN T,ammwuuaums%miaa
ﬂ'ﬂﬂJ’ﬁ’JﬂJN@LLﬁ%ﬂ’]'ﬁﬂiNLﬂ’i'é]“U?EJsUaﬂaE] {]inWLLﬁ%QUﬁﬁ'ﬁﬂﬂTﬁﬁ]ﬂﬂﬁa@

Concept and theories of media management, characteristics and types of media,
strategies for managing organization under competitive environment, mass communication
business and society, slobalization and information management of media, coordinating and

networking among media, problems and obstacles against media management
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§1.709 (851709) . FuaunUszifiunnsaeans 1(1-0-3)
MC 709 :  Seminar in Communication Topics
woulvidasniunay ;i

nsfvualseiuAddunsemsmuuiunesdieuiidndnuaule liud duiasugia
funsidies Fudseu uardanndeu duimusssy wagde sumaluladasaume

Student selections in communication research topics based on social contexts;
Economics topics, Political topics, Social and environment topics, cultural and media topics,

Information and communication topics

#3.711 (851711) . AM5ARENTTENINSTAIUS Y 3(3-0-6)
MC 711 : Intercultural Communication
woulvidasniunay ;i

(% L3

ANUNINELaAMAveTInusTINlugusdydnvalvedaniial 8nswavesTuusssuly
nsPUIUNTARANS ﬂﬂ%’&ﬁugﬂumﬁwuﬁiiuﬁﬁma&iawqaﬂiiumiﬁami nsunledgmianudaugs
YoIn15AeaST LS ITY

Meaning and value of culture as symbols of worldview, the influence of culture on
communication processes, cultural foundations that effect communication behavior, conflict

solution in cross-cultural communication

#3.714 (851714) . prsAeansMsiiies 3(3-0-6)
MC 714 :  Political Communication
Woulvidasnunay ;1

WAALAEALNISTRINITARaNsNdles AnuduRusseninsnnsdeansiunisdiosszuey
F4 9 PoUANSANINsAeansnIsdios ﬂaq%éﬂWiﬁaﬂﬁlﬁ@imi\‘iﬁ%NmiLﬁEN

Concepts and development of politics, relationship between communication and
different kinds of political regime, scope of political communication study, communication

strategies for political campaigning

f3.715 (851715) . waluladmsauneaiionsdedns 3(3-0-6)
MC 715 : Information Technology for Communication
Woulvideswiunau  : lud

unum nudfsaziaunsvesnaluladansaumailddmsunisdoansuseianeg 9
vanmsuaznagndmsUszgndltineluladansaumaiionsdomsedsiiuszansam

Roles, importance and evolution of information technology utilized for various kinds of
communication, principles and strategies of applying information technology to communicate

efficiently
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#3.717 (851717) . prsAedslan 3(3-0-6)
MC 717 :  Global Communication
woulvidasniunay ;i

WnAn wagngufinisdeanslan MAeadestuesdns uazantudessiulanUssineing 4 ag
wuunumludiunisadienudunussenineuseina aensiuuazdunin Imusssudszeniloy
NansEnUYetdediunsuLay wardeduvifderfion anafly wavyAtey

Concepts and theories of global communication concerned with various types of
global media organizations and institutions; emphasizing the study of its roles in creating
international relations, war and peace, popular culture, effects of cross-border and transnational

media toward values of universalism and nationalism

§31.723 (851723) . msaeanslulszrnauaTou 3(3-0-6)
MC 723 : Communication in Asean Community
Woulvidasnunay 1l

AU ULIBAEAIINIINLDUBIUSEVIAUD T YUY TITUIR UNUMN AMUFIADY WazAIY
Sulnvauvesdalulsymassvaue oy
Background and cooperation of ASEAN community, nature, roles, significance and

responsibilities of the media in ASEAN community in various aspects

£3.726 (851726) : n'ls?iamﬂum'w%nqa 3(3-0-6)
MC 726 :  Crisis Management Communication
Noulvndeswiunau il

WA ‘mqwﬁLﬁﬂiﬁﬁﬂﬂsﬁaaﬂiﬂ']aﬁﬂqa N159AN1301E3NALUTANIINITE DY LATHFAT
dsau uazimusssy MsdeassEwinayanatunsinn1sngingd unumnnsliinlavesiiimis
AwARLAEEUTINIeIANs AomnavuiuunumnnsTiutinlauavy msdeansesdns msdeasuiavy
fumsinn1snneingd waziunldunisdeansnnigingiiienisdanisnniging

Concepts and theories of crisis communication, crisis management in political,
economic, social and cultural dimensions; interpersonal communication and crisis management,
persuasive roles of opinion leaders, organization administrators and mass media; organization
communication and mass communication in crisis management; trends of crisis commmunication

for crisis management
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§u.727 (851727) . HeuazSmusssufnen 3(3-0-6)
MC 727 : Media and Cultural Study
woulvidasniunay ;i

mmiﬁaﬁuﬁmﬁu%a TausssuAn® waziausssuussynien gaun1sal gnainnssy
Tusssy wazn1suuRnimmisanunisal wmaluladdelnd Tassadelennazdygyeinet n1sada
“anufudu” Mifendnuiissan maaawazmane TausssuUszudeuuuundadiolnl
Jausssugosuazgunuuiinludeln guaninmsssnszvien

Basic knowledge of media, culture studies, and popular culture, ideology, culture
industry, and operation of ideology, new media technology, structuralism and semiology,
construction of “othemess” by ethnography, sender, and sexuality, postmodern popular culture,

subculture and lifestyle in new media, constructors of popular culture

£3.728 (851728) . AMINeINARENS 3(3-0-6)
MC 728 :  Psychology for Communication
Woulvidasniunay ;i

wwRndesiudsiveuasnsdons Ms¥usiaznisiieans msisouiuazmsdoans msdeans
dion1sitiutiale Iednendunisdndula Iniverluanulevan Ininetlunisdeasifioadnanuduis
Ininenfumsidmeluladansauma Inivenlununsansmans wagnsdeansnisides

Basic concepts of psychology for communication, recognition and communication,
comprehension and communication, persuasive communication, psychology and decision-making,
psychology in advertising, psychology for entertainment communication, psychology and

information technology, psychology in journalism and political communication

§1.729 (851729) . Houavuszundeny 3(3-0-6)
MC 729 :  Media and Civil Society
Woulvndasnunay

LLu%ﬁ(ﬂLL@S?L!@JEJ@QVINVIE]H@LﬁU?ﬁUUiE%’]ﬁﬁﬂm wIRARUTIEs5y waRansedeuln
msdanugunuulng unuimuagninivesszudeay deuazUszvdeay nsdidnwinslddoves
NAUsEdIny

Concepts and perspectives on related theories on media and civil society, concept
of public sphere, concept of new political movement, roles and functions of civil society,

media and civil society, case studies on media usage in civil society
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f3.752 (851752) . msAeasiansitutinale 3(3-0-6)
MC 752 . Persuasive Communication
woulvidasniunay ;i

wdnn15Aeans wuIMINIsAnwIngAnssuvesdeanluusaidunistdutnla arnunane
Adnuals wagnthiivesviauaf nisliinla yadn uasiinuvesiFuans woAnssudiuas wagnns
Mawaansaan Ufanisltutnle wagmanevausswesiuats auad arude arwsla
wazngAnssuNsuans madennisidutnile waznisdndulavesiiuans nagnsnisidutnala ns
FHUNNINITAAIN N3FIRUANGILTIMUNE wazNITINFNLINEAS I NagNENITILUTIRIEIIAY
LAENgANTIUATUATS NAgNSNISIduTImMeN1TaLasy uasngAnsINESUas nagnsnsluutinineg
WARA dauisving wasngAnssugiuans nslininle mnwdedy uaswgAnssudiuans

Principles of communications: an approach to study social behavior and persuasion,
definitions, characteristics and roles of attitudes, characteristics and identity of audience;
audience behavior and marketing plan; persuasion strategies and audiences’ response,
attitudes, beliefs, intentions and audience behavior, persuasion and consumer’s purchase
decision, persuasion strategies, marketing segmentation, target market and brand positioning,
pricing strategy and audience behavior, promotional strategy and audience behavior, product

and place strategy and audience behavior, persuasion, sustainability and consumer behavior

§3.754 (851754) : ﬂizmums?iamsmmmmwuuuim'lmi 3(3-0-6)
MC 754 : Integrated Marketing Communication Process
wouluidewiunow @ il

NaNA1TLALITUSUANEIAUNISHRANITNITAAIALUUYTUINGT AIUNUIY VOULYA Uag
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Principles and practices of integrated marketing communications, definitions, scope
and process of integrated marketing communications for managing communications between
organizations and stakeholders, and customer-centric marketing, building customer profiles
and database to understand customers, market segmentation and consumer valuation, target
market and consumer behavior analysis, brand as a main driving force of integration to
communicate and deliver consistent message, media planning, marketing communication

resources management and return on investment forecast
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§1.761 (851761) . Hedemuiunnsaeansnisnana 3(3-0-6)
MC 761 :  Social Media and Marketing Communication
woulvidasniunay ;i
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Definition and importance of communication, communication planning, and social
media marketing activities, history and development of communication planning for social
media marketing activities, principles of communication planning for social media marketing
activities, communication planning strategy for social media marketing activities, process of
communication planning for social media marketing activities, communication channels for
social media marketing, including Blog, Twitter, Facebook, Youtube, Instagram, mobile and

location-based social network

31762 (851762) . nsaeansTudarunisaldngd 3(3-0-6)
MC 762 : Communication in Crisis Situations
Woulvdasnunay ;14
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Crisis  situation, 'management and communication in crisis situations, theories of
communication in crisis situations, communication and crisis prevention, stakeholders and
communication in crisis situations, communication planning in crisis situations, communication in
crisis situations in areas of culture, environment, natural destroying in national and

international levels
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d1.763 (851763) : mi‘u'%miﬁamiﬁamsmmamém%’u@'ﬂisnaumsiﬂﬂ&iaa 3(3-0-6)
MC 763 :  Management of Marketing Commmunication for SME
Noulvideswuneu  : lud
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Management and entrepreneurship, management models and intellectual property,
innovation management, strategic management, and operational management, organizational
behavior and human resource management, accounting, finance, and analysis of business
report, marketing and management, project management, business and management laws for

SME entrepreneurs

§11.764 (851764) . msAemaileaiaIdguAITNvssesdnIdadeny 3(3-0-6)
MC 764 :  Communication for Creating Shared Valued
Woulvideswiunau  : lud
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Principles and concept of communication for creating shared valued, social and
environmental system of communication for creating shared valued, communication for
creating shared valued: strategy, process and management, communication for creating
shared valued activities and organizational goals, evaluating social and business impact from
communication for creating shared valued activities, communicating goals and impact of
creating shared valued, communication for creating shared valued and business ethics,

communication for creating shared valued: case studies and best practices

§11.765 (851765) . nsAeasmanaalufumen a12 deun uaz3eauy 3(3-0-6)
MC 765 : Integrated Marketing Communication in CLMV
woulundasiunow @ il
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Study consumer behavior and media exposure, marketing communication planning,
marketing communication implementation, marketing communication evaluation, laws

related to marketing communications in Cambodia, Laos, Myanmar and Vietnam

§13.766 (851766) . ANSUSMNTIANISNINANEalLazNTaREIAT 3(3-0-6)
MC 766 : Brand Communication Management
Woulvdasnunay 1l
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Definitions of brand image management and brand communication, marketing
strategies and communication tools, brand image management and brand communication,
brand communication management and innovation, customer experience, brand image

management and brand communication in local and global context

1.767 (851767) : A1SUTMSUsEAUNIIAlURIgnAn 3(3-0-6)
MC 767 : Customer Experience Management
woulundasiunay  : laidl
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Concepts and framework of marketing communication for customer experience
management, Key factors for successful marketing communication for customer experience
management, Data collection, planning process, and setting communication objectives for
customer experience management, Implementation of customer experience management,
Evaluation of communication activities for customer experience management, Marketing

communication for customer experience management in local and global context

§1.768 (851768) . ArsAedErswAazNIRANA T tevn 3(3-0-6)
MC 768 :  Communication and Content Marketing
Woulvndasnunay 1l
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Definitions and attributes of content marketing, principles, strategies and types of
content marketing, process of content marketing planning: research, creative process,
storytelling, promotion, distribution, evaluation, distribution of content to target market

through different media channels: social media, digital media

£31.789 (851789) : WUBLABNESS 2(2-0-4)
MC 789 : Selected Topics
Woulvndasnunay 1l
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Contexts and communication research selection; Economics topics, Political topics,
Social and environment topics, cultural and media topics, Information and communication
topics, Communication concepts and theories for research, Communication research

methodology, Findings and communication knowledge gaps analysis

§11.798 (851798) : MSAUAIdATE 6 iqenn
MC 798 : Independent Study
woulundasiunoy @ ldSuaydiaiadelasesieuds wieamezilsunioudiu

nsLauaveaRlRiadalaTeIe
Prerequisite :  Approved proposal or concurrent to

Independent study proposal

d%.799 (851799) : AnednusUSygnln 12 wiaenn
MC 799 : Master’s Thesis
woulundasiunoy ¢ ldSuaydiaiadelasesieud wisameiisunioudiu
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Prerequisite :  Approved proposal or concurrent to Master’s
Thesis proposal
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