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Abstract

In business world, companies need to change their marketing
strategies in order to meet the challenge of globalization in which
economy, society, and culture are changing dramatically. The event
marketing or “organizer” is considered as key success factor behind a
business since it helps create effective communication strategy for
products and services, together with delivering information directly to
target customers. Recently, the number of organizers had increased
rapidly in Chiang Mai, particularly in large and medium businesses.
However, the studies on roles of event organizer companies in event
marketing communication are still limited. For this reason, the aim of this
qualitative study is to analyze the role of event organizer in Chiang Mai
and provide the event marketing guideline for businesses. The data was
collected using in-depth interviews and document research method.

The result showed that event organizer companies in Chiang Mai
played four roles in event marketing communication as follows: 1)
organizational analysis including customer, product, customer behavior,

and competitor information, 2) special event planning including task
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consideration, presentation, meeting, designing process, workflow
management and holding an event, 3) holding a special event including
personnel management, practicing, event analysis, problem solving, and
responsibility allocation, and 4) special event assessment including listing
problems and obstacles occurred prior and after the event, already solved
problems, writing event report with pictures to present to customers,
impact evaluation, internal evaluation, meeting, team evaluation, and final

report.
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Abstract

The objectives of this qualitative research entitled “Representation
of Lesbians in Thai Entertainment: Case Study of Works by Lesbian
Producers” are to analyze representation of lesbians in Thai entertainment
media by lesbian producers by employing the lesbian theory, narratology,
and semiology.

In textual analysis, the samples including movies, series, and music
videos were analyzed using narratology to examine the elements of
narration. The result showed that the lesbian producers construct
meaning of the lesbian representations. The semiosis could be categorized
into six topics as follows: 1) social acceptance—lesbians were often
rejected by people around them, 2) having lesbian relationship—having
understanding and forgiveness for each other, 3) possessing characteristics
of a faithful partner, 4) having actual inherit traits of feminine and
masculine lesbians in Thai society, 5) illicit love affair—expressions of love
must be concealed or done privately, and 6) ending to a lesbian
relationship would be good under three conditions: having understanding

of each other, having forgiveness, and gaining social acceptance.
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Abstract

The objectives of this quantitative research entitled “Perception and
Understanding Digital Television and Television Viewing Behavior of People
in Chiang Mai Province” are to investigate the audience behavior towards
television and to identify the perception and understanding of people
living in Chiang Mai on digital television. Data was collected using
questionnaire on a group of 400 samples aged above 15 living in five
districts of Chiang Mai as follows: Muang Distrct, Fang District, Phrao District,
Hod District, Sarapee District. Descriptive statistics is employed to analyze
general information about the samples, their audience behavior,
perception, and understanding on digital television.

The findings showed as follows:

1) In Terms of general background information, it was found that
majority of the samples were women aged between 26 and 35. Most of
them were graduates with a bachelor’s degree, having the earnings ranged
between 10,001-30,000 baht per month.

2) Most samples used analog television set and were a member of
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satellite television. They normally spent 1 to 3 hours in the evening (7-10
pm) per day watching TV at home. They were likely to watched television
with their family. Their favorite programs included news and entertainments
including dramas, movies, and variety shows. They usually watched Free
TV programs and popular digital television channels including One HD,
3 HD and 7 HD.

3) In terms of the perceptions of digital television, it was found that
the statements of digital television were perceived by the samples at
moderate and high level of moderate and high which added up at 68
percent.

4) In terms of the understandings of digital television, it was found
that the statements of digital television were understood by the samples

at low and moderate level which added up at 100 percent.
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Study of Imitative Behavior of Teenagers Over Strong
Language Usage Influenced by Media,
Case Study: We are Lovely Pet Show on Website Youtube.
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Abstract

This study aims to examine 1) strong language use on the “We are
lovely pet,” VRZO’s program uploaded on its YouTube channel, 2) attitude
of the teenage viewers towards strong language use on the show, and 3)
teenage viewers’ imitative behavior of the strong language use. This
qualitative study employs focus group for data gathering. The samples are
high school students, divided into three groups, and each group has
students from two schools, each with eight members. By asking open
questions, the findings showed that the program was full of strong language
and sometimes even foul language which was considered too much for
the target audience. In terms of the teenage viewers’ attitude towards
strong language use, the result revealed that the strong language use was
considered too much and caused frustration. This gave the audience
negative feeling, and led them to stop watching the show. Even though
the program used lovely pets to attract audiences, it contained foul
language use, exerting negative influence over the audience. In terms of
imitative behavior, the result showed that the samples were mature enough
to understand the appropriateness of language usage and avoid the

copycat behavior.
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Abstract

This qualitative research study entitled “Marketing Communication
Strategies of Mobile application by Home Product Center Public Company
Limited” aims to obtain in-depth data about strategic planning of
marketing communications of “HomePro Application.” The data was
collected via conducting in-depth interviews with four people who are

board members and participants, along with from document research.
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The result showed that the company used internet marketing or
e-marketing as its communication strategy which can be divided into 6
steps. The first step was applying situation analysis or SWOT analysis. The
strengths included its widespread branches across the country, adequate
products that could meet the customer demands, its one stop service,
and attractive special offers. Furthermore, the behavior and satisfaction
of customers were surveyed at all times. The weaknesses were the
instability of management information system, delayed delivery, and
failure to manage staff administration to respond to the growth of the
company. The opportunities were originated from the basic principle
saying “the house is one of the four basic necessities of life” and real
estate business had continuously grown up.

Also, the findings indicated that in general, the house owners reserved
money in case of emergency problems such as cracks, leaks and
seepages. Obstacles affecting to the business were also presented
including slowdown economic resulted in fewer consumers spending which
was similar to the agriculture sector that the income depending on crop
production. Therefore, customers living in provinces did not have income
to purchase the products or the lifestyles of consumers in certain
provinces still did not change. In addition, another obstacle was that there
were more competitors opening new braches. Next, objectives
determination of HomePro application consisted of communicating with
the target group in order to facilitate them, building up relationship with
them by offering privilege for HomeCard members, and reducing the cost
of marketing communication. HomePro’s market share strategy analyzed
the target group who were likely to download its application, and these
people were primarily determined as HomeCard members.

In the tactics process, e-communication tools were chosen to
communicate with the target group. HomePro utilized 3 ways of

communications which were the company’s website, PR through social
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networks, and mobile marketing. Offline media of each branch was also
applied to promote more effective communication. These were done
primarily under the operation of customer relationship management
department. However, in the control process, assessment of total
download and actual logging-in the application was carried out, but the
result still could not reach the goal. Regarding the findings, 4 strategies of
solutions were suggested namely 1) strategy to unlock e-coupon features
letting non-members of the Home Card see the discounts in order to
stimulate demand, 2) strategy for developing smart shopping to facilitate
purchasing plans, 3) strategy for stimulating purchases by using the
application in the future, and 4) strategy to use more e-communication

tools.
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nsAeansnsnandidnmsedindutenisdeansmsmanasnudelmidus

2. vletfunuimslsiudemanuanasioluy §uszneunisgsia SME
thmsnann dndeasnismaadesufunasdelvalludszendlilunsiamn
sUnvunnsdeasnsaanaluued weundtuluggndmiofuslandidu
Wwnegegiluszdvsnmseuiy

3. iedussAmnuimesudelmiiiensdeansmsmanalifuiantindnw
vipasdnsgaRafianansnihluvssgndlividlunmanguiuas maufofdelulu
auNAn
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wurAALAzNguiieIdes
1. uunAnigafunnsiearsnsnaindidnnsaiingd
TumsfnwduaindaszBes “nagnsnisdeasnsnaialuuied ueUnain
Fuvaau3n Teu Wsind Wuwmes $1dn wnww)” dfnwidenlnagnsnisdeans
MInandannIelindnunsaURLIAA SOSTAC® 84 Chaffey Lag Smith (2008)
Hununmdinnesiteyalviaenadesiuinguszasdueinsinu dasznause
6 Gﬁy’umauﬁwé’ag il

WAL 1 TUABUNNTIRUNUNAENSNSHDESNSAAIABLaNYTaIndnuLLAAN
SOSTAC®

Situation analysis

msSiasredamumsnd
A=

Control Objectives
MSAJUAUWADIU C msrnuadanus:aveA
. ) Strategy
Actions
= msfmuanagns
FRedwhm doundonsaana

Tactics
msownads

‘

fian: Chaffy waz Smith (2008: 4)

1) NN5IASITIRENIUNNTAINI9NNSAATA (Situation Analysis) LJu
9AUIENOULINYBINT NN NsFeansnsnann lelinsuinuismiiseg
Aunidlavenain (Where are we now?) N153LATIERANIUNITAININITAAA
fivanelunazmeuenuszneudne auds anseu lemauazguassa viefisen
fudn SWOT Analysis annldndndu anmnsofiesesildainusznangsia
wiglinseanslugdiuanstineg fussavinmuinty Jeudseenidy

sasnsdoansuoasu AnNMIS3oaIsuoatl UMISNendaBevial
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4 3UKUU fia (1) B2C (Business to Consumer) JUKUUSINAGHUTINA (2) B2B
(Business to Business) JULUU§5N3g557 (3) C2C (Consumer to Consumer)
sunuuduslnagiuslaa wag (4) C2B (Consumer to Business) JUMUUEUSLAA
9379 (Chaffey way Smith, 2008: 7-12)

2) masvuningUszasd (Objectives) levinnsiiasevianiunisel
w@Sadu masvuatiguszasdazdisaitseudanuliiuusnitnish
nseaaluluiienisla (Where do we want to be?) tlathlugnisussq
Wvanefisels Sauindn SOSTAC® I¢asuingusvasddmiunisioansnsnann
Sidnmselind MSentudn 55s Usznauluse (1) Mg (Sel) fs msiiiy
gOAYNY LU miLﬁwdmwmmimaémqaau"l,aﬁ (2) M3UiNIs (Serve) A A3
Wnaauen Wy mslvignénanunsalduimsldnasnnaimsesulay (3) mvinmie
(Speak) Ao msas1smnilnddauazanuynituiugndivnsesuladlviunniy
W nsdsdeyarnasiiniugnAniseeulatl nsiviesaunu (Chat Rooms)
vuiuledlignAaeuauduiuazuinig (4) n1suszndn (Save) fie N13tiuan
Funu WU MsanduunsAsaNsNNsRAIRsEn1sandeasiun Msdnds iusy

v

way (5) mavilidderdss (Sizzle) Ao wivenedaidesesuisvuulanooulal
afenssuivesuusudduivasuEnliuslaalasunsiu (Chaffey wag Smith,
2008: 22-23, 451-452)

3) MsMvuAnagnSaILLUmaIn (Strategy) mnedia Brsvhufiousem
Tussqruinguszasdiiimunly (How do we get there?) Tasnagmslunns
Foansnisnanndidnnsefindusznoudie (1) mIulsdiunain (Segmentation)
wWeuvsfuilnalunanduiuazuinisesnifiungugos (2) msfvunngunain
wWhunne (Targeting) L“ﬂumilﬁaﬂmjmmmLﬂmmaﬁﬁmmmmsammzﬁﬁ’ﬂamw
Iuﬂ1§§aaﬂiiﬁm1ﬂﬁqm waz (3) NINMUUAFILNLINIINITAAIR (Positioning)
At wlmsnsnaeuesuTEniideanisaztiiausinaziiuge
wiunsagalauelinluegludnlavesgnin (Chaffey way Smith, 2008: 459-462)

4) MyNads (Tactics) iumsrvualdiedesdion1snaindidnnseding
(E-Tools Communication) maﬁuauumiﬁamimimmﬂ (Which tactical
tools do we use to implement strategy?) ﬁﬂzﬂi%ﬂiﬁﬂﬁﬁamﬂﬂﬁﬂqﬂﬁm%a
nauimnefirvunlilsognsiustaniam (Chaffey way Smith, 2008: 43)
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FanmInumussanssy Useneuludae 8 ndesdlosad (aigwa Telwlsay,
2558: 110-250; Sayay331 0AnaIsALg, 2556: 63-400; Usngm TuAzwE, 2557
325-333; 115967 fUIRS, 2551: 79-81; Chaffey wag Smith, 2008: 34, 276-341)

4.1 Auled (Website) Ao unaasiudoyaniag vasu3em vutes
nsooular] Wy 113 Uszvduiug Aanssu Hudu wamanilsunsiiiuled
th iiedumsifiurmnihd@edelriuusvmiug snaiuleiannsonouauss
uazaseungqungEihvsnglsioendliTndia izanmnsadBemadoyarivlud
Iglandledeuserudumesiin

4.2 msdulsdduAu (Search Engine Marketing) 817 Google.
com Yahoo.com uag Bing.com aansauualallu 2 @ @e (1) SEO (Search
Engine Optimization) \un1sviliiuledvesussninduiunsfumuudumesiin
Tunthusng elvinguithmneiudulsdvesuitnieles fonslimdum
wiiefiuniuinAdiddn (Keyword) (2) PPC (Pay per Click) iunsvilawanuu

¥ '
A A

fuiifiuleddumnuall widesdnedudenisnaadn

43 nsUssmduiusuuueeulat (PR Online) ilunsviniieasn
M33u§ ViruadiiAseduAuazuIng shlsiuslaaiulas findufuazasdy
Fussvlinniigarinutosmniseulay 017 in3etnedsauesulatising (Social
Network) u&en (Blog) warn1snszanevu1ia1sineee (Really Simply
Syndication: RSS) 1Uusu

4.4 mvhearawuudenles (Affiliate Marketing) fia n1vnas
deansmanafuiusinsnseeulall (Online Partnership) lnenistinanouuny
viiolirmeududu (Commission) wisunu (Affiliate) 1un1snanafiyian
Uszgndldivesuladsienisiindsdnianinvieduduazuinisuuiuld
wewi Wy Kuled amazon.com wienmaluunentnlilavaniuuiues
vuulee (Online Banner) 1usiu

a5 nslavaniiannsaneuldiulé (nteractive Advertising) 3o
dotarlieiiimamdeulminamuarides (Rich Media) Wudhwaznisiin
lawaneeulawluguuuuihelavanuuiules (Banner) s

4.6 msvheaeruanveneBdnnseling (E-mail Marketing) 1funns
dedlwaviefiFoniuin E-Newsletter lUgsgnAniteussunduiustoyaiams

J1sansMsdoansudasu  ANLMISADAISUOALU  URIONENasiBeviaL
un 4 auun 1 unsiu - Dnueu 2559 77



vosuith waziudesmeiivionszdusenne uazfiusasnsdeuvaiuled
lpdnae

4.7 mseaaluuuense (Viral Marketing) 1unisvihAianssumia
nanuueaulal Wy nstwazunm aAadddle msliauinuvsenanssusuiu
Fauvseenlddnilureamsfie (1) iutessnayialessulati (Online Video)
waz (2) kutesaiuuesa (Webboard)

4.8 msvhnsmainuulnsfwidietio (Mobile Marketing) 1unns
Usuwthaiduledligamonumnzaudumihaeiiefe sauluisnsdoansin
ﬁ’wmﬁdﬁammgu (Short Messaging Service: SMS) miz‘iﬂmwﬁd mwmﬁauim
w3awdes (Multimedia Messaging Service: MMS) wagdatinislalusunsuuszend
viefiBeniudn ueundiadu MBereruazanausliiugnélunindii
foya wenand msvhmsmaauulnsdwidededelunisassauduius
flugnén (Customer Relationship Management) ins1anunsnfnnaufaunus

U
@ v

fugndnlsegelndTauavmaennan ldezdunsdsdoyaiiansvesudsm

Y
a

AvEfuausing man luiilnsdwitledevesgnanlviud

5) MIAiiua (Action) et miaaﬁaﬁmmLLmuﬂaqmﬁ‘ﬁm
muuald (Which action plans are required to implement strategy?)
Fosaanndesiuinguszad nsivundIuumenisaann uasiedesiiodeans
nanasily Teeimusyaansilasdudiuinveu suiluiamsgninens
sulsvann seerfunanfifivundndannamienedaszninamsdiiunis
(Chaffey wag Smith, 2008: 3-4, 469-471)

6) N13AUANNAIIY (Control) Mg N13ATIFERULATUTELITY
UL TEUIUNIANagnSLY (How do we manage the strategy
process?) lngfpsaonadosiuinguszasdnisnismanaiidivun farsanléain
MiRseifey Wy Susuautsdilavaneeulal Srusuauiidhaniay
Aanssumsesulay seaveiiteruasuiiliiulunutmnowasuily
anunsallaviudl (Chaffey wag Smith, 2008: 3-4, 471-475)

Tunsfnwiduaidaszides “nagndnisdearsnismaialuuied
weundnduveuien lau WWsdnd Wuwes $1in @mw)” fAnwiasiiuudn
nagnénsdeasmananadidnnselindniuuinfin SOSTAC® findmaludasuil
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Wunsevlunmsdunwalfuimsuazgifendes Sadimhiuazanuiuinveuso
fulumsiiiiunisdeansmsnaialiied woundinduvesuism Taw Tsind
dumed $1n () WemnavesnsAnuiluadsdl

2. anuvaneigafuluuned ueuwdiadu

Auled Techopedia lalsinnununevesluuied woundiadulia
Jugeniuas (Software) Ui::LﬂwI‘LJiLLﬂiuﬁgﬂaamemLﬁav‘ﬁmuuuqﬂmni
fioflowu aunsnlnu wiude WWudu ddnvaradedunsldnuuueeuiiomes
fmheunadn uasiteifunsldoudiantn wazdentudug 31 weu (App)

ASyy1 N13UITIIUY (2556) Maliaumunevesluuied woundindu
i Wuldsunsudmiuliauuugunsaldoasuuumnm wu sundvlviu uwivide
Hustu snsregalusunsuliun Wsunsuafuayugsnssumiessna Waknsuite
arutiuiis uaslusunsumelilFnuldldgunsadeasuuumnmlfietu

Udinn 1733as3aun (2555) talinnununeveduuied woundindu
1391 Julusunsudishenmsvinuvesdlivugunsaidearsuuunnm Tae
woUnAnduazinuuuszuuUURNMsallaunsesn (Andriod) wazleletea (10S)

guinn wandeAsudda (2554) nanilidn luvied weundndu et
TWsunsuuszgnd fidrenisviauvesdfld (Usen) Tnsuowndiaduazsosd
dndarefudld (User Interface) figneenuuusnlivihaiufenthifianzas
Tnenssdmsudly wu TWswnsuilawas wuny e1ufingans Wusu

namlaeasuie luwed uewndindu snefls TWsunsussgnafiaassuy
ausvlny wiiuide Wetrevhuthiinevaussaudanislufanssusingeg
yoatlanyanaeEaamIzas Bonduq 11 ued (App) sndogslusunss
vosluungd woundndu wu guilsilanas iy anussnm insengdinuseulal
ganssumenisiiu udy annsaldldissuulfifnnsueunsess (Android)
wazlolotea (10S)
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eIV RRRL

Tunsfnwaded fAnwidenimaifoidanmnin (Qualitative Research)
IngdayandnunanNnIsaunTealluudaan (In-depth Interview) {U3ms uae
HiRgtodlunsnaununagnsnsdeasnismanauasinnnlenlus ueundiadu
1w 4 v saiansuadimdngiuannionansineg (Documentary Research)
Huedestielunmsifununudous emdeasunaingussasdvesnisfin

Nan13ANYN

HAnumirdeyatilsannsdunvaiuazteyannienarsisiusumnGey
Bosuazinauenanisinw Tasutsoonidu 6 dumeunuinguszased e
iiefnwinagnnisdeasnismanaluuied ueundiatuvesuitvn Teu Wednd
Wumes $180 () ansnsoagUls feil

1. MTAATIAAAIUNTAINNNITAGIA

Mnmsduauaiivuidaniuglidunvaiddinihiuazanusuinyey
swiiunmsdiiunsdeasmnaisluued ueundiaduvesuTin Tou Tsind
Guwes 910 @mww) nansdnwmuiiuiem leu Wednd Wuwes d1in
@) Wesizdaaiunmsainnniseatn lnefinnsangauds geseu Tona
wazgUasin ﬁaawmma@wamﬁnwﬂugmwumiw il
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M15797 1 4ARINTATURAIATIEANIUNSININIAInTasUTEv Tau TUsAnd

Wumas 9100 (W)

fqmlﬁ\i (Strengths)

Ao (Weaknesses)

- mmﬂsamquﬁ’aﬂizmm

- AumAsunsuneulandaUABINIg
UDIQNAN

- UINIATUNAS

- dauaﬂﬂmwﬁmﬂaqﬂﬁﬁ

- N3ANYINGANIIURATNITAITID
ANUNETAVBINADENADALIAN

sruumMsdnnsteyaaunnlaiadies
JEUUNSINAEUAIEE
NSNAILIYAAINTLUADARAD IR BN
AulavesuTem

Tena (Opportunities)

gUd39A (Threats)

¥
= °

- Uufe 1 Tu 4 Yadeiugudfny
AONIATITIN
- gaianmedwnsunindiinisvene
fegsaifios
- WURIUNUINTTATOIRUA NI U
H1uld Tunsdifichuiidam wu 512

\risugiafivzassag dwalvguslandu
eldanatiovas

MANEATNIIL Telanedeiuiivaa
nslddinvesfuslaauisdandnly
WasuuUaniL s 1zAusTanTa
FaduveunuBsudgluguiuuiug

$1 33 Judu vliaummsusbde lulasuanuaula
wazlinovaussladalag

AudFUaaulvaiiniu

2. MU IngUszesa

usem law Wadnd Wuwes drin waw) lafmuaingUszasdves
nsdeansmsnanluied weundndu wieiiSontuin Teulus ueundinduly
a4 Uszns fe (1) diedoansiunguiiiming (to Communicate with Target
Audience) fia nawauTnUnslaunsa Mmenisdslayariansnie lugdiuy
Fomnudauvuntieeaundnlny (Notification) (2) wies uismuasaIn

wNgnen (to Facilitate Customen) loiuA glustiseaulatlanniinnia gleya
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ity ilng uaznsnaeuaziuuazaslannia (3) dmuinguszasd
WieassmmudiiusiugnéndonisueudvsvmsliiugniaindndasTaunide
(to Build Customer Relationship with Exclusive Privilege for Home Card
Member) #gmsuey E-Coupon Bufuguasdruantodufaafiauaniy
gnéntisaundnlenniindiilenlus weundiadusiniy was (@) eanduyuly
mMsvhdeansnisnann (to Reduce Marketing Communication Cost) \iead
doseulatifuvesnuias (Owned Media) Foidunsamuadafiusiannn
deansfugnanlaluszozenn wazaneudssinanudouvossedn lad
Tudszmelveandesas Teulusadeilluued wouwdiadulideansiugnanled
vwansvlny

3. MINNUANAYNTHIULUINITARA

U3en lan Weind Wuwes din @) lamunnagnsdiunus
nsnaednunguiiFesnsliidnnadivanleulus ueundiadulisens
Farou Bu91nNIRMTANNATUUIHIUNTNAINAAMIEN YL UTTVINS
mansuazdndner Ao ngu Gen X uar Gen Y dadunguillianinlriuuas
dhfaneluladliie uazfiduveumaluladlnig drdudaluidunisimun
nguithmne uwuseanilu 2 ngu fs nguithunendn liun aundndnsleunise
waznguilvneses lou Llldandndastanndevedldoumly uasdu
anvhedumsimuaiumimsniseaa eygaiuveaeundindu fe §1ne
awazmnaue neulandludinuszdriuGosty

4. 113229NA35

FupoumsnenaiBvesmsdeasnmsmaialiuied uoundiaduvoauisn
Tow Tsind Wumes 1rin Gumew) fimsliieSesdiodemsmansnanndidmseting
(E-Tools Communication) @alaxluslévininu 3 inesiiondn leun uladuien
nsUseduiusHuAIev vdirueoulal warn1seainuulnsdniliede
diedeanslufanguithmanedidvuald suidlddooenladnaummuiloatuayy
nsdeansnsmaaluued weuwdladu leud delawanluiud uaznisdn
NaNTIUTLAY
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5. NMSAEUY

fupoumssiiununsdeansnismaisluued woundinduvesuien o
TWsand Wuwes 10 () Svanedhesulinveulunisanduauiiuiy
suldun dheusvsgnAmduiusidudsulinveunan Sauiu delawan denis
aanRdvia wazdgledl SudeuTEmAdvateuianaeue N
Toulus weundndu Fansendunuuiseendu 3 9 fe Freiamun (Develop)
10 Und7 (Launch) Wagdegua (Maintain) Inefin1sinunnseussesliainig
Fufiunu susesn defifuiinvouresudazdisliognsdniou

6. NMIATUANKAIY

MsMIUAKHAIILNSADANINNIIANAlIUIE weUndindures UTtm Teu
Tsind Wuwes 10 (wvnww) luniguvesnsdeansmsnaindidnnseling
wtteanifiu 2 Yseitu @il (1) Ysmdumsnsreaeuniiolfueundiadulinuls
muinguszasd Tngdhauimsgnanduiusasidugnsinaey dnutymasli
thelofivesuitnuarliustmenuiitmiauileuls wouwdiadudnantdae
wily (2) Usziunisuszifiunau dreuinsgnAtduiusasUssiiunasu
Tngfiansananeenganitlvasuarnsujduiusweundinduvesyld dmiunis
Usziuaneenganidlvanegil 150,000 au ieifisuiudndiuvesgruaundn
Umslaunnsaiifleg 2 Eruninau wihiy 7-8 Wosidud Feheusmsgninduius
Linelafufuaumadsediuil vusfinisujduiusuoundinduresgldan
dousuidiunasenindslalldmutmunenufidslis 80 wWeosidud mawnis
Senduiflensinanuazuuuazansyil 60-70 wWesifudvindu

otnlsfinnu Teulusla@ndunagnslniileifinsengniulnanuay
mMsUfduiusuoundinduvesflian Fsannsoasuld 4 nagné Uszneude
(1) Yandeniliaes E-Coupon Minguitlailsiduandnlaunidnldiiiudauan
iionszuliAnAuFeInTs (2) Waunliaes Smart Shopping viefliuniuii
gntouandu uiwesmunalusluduansendedudn avsfimsandanashn
wazdvEfimvantnsanndnleuniinsiudy teswsrmazmnlifugldany
dloudeaumilenluseslfduanviovewunulatihg (3) anunsododudlulay
U5 ueunanduldlusunan Tnsiensofussuunismdd iesesiuladalng
Augulmifiureutoaudiuromsaunlnunntu uas (0) Wresmsdoas
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Asmaaneddnnseiindusessulalliuiniu wu wievedrussulatiuy
wnaanlosudu NsmanseiuliuuesaasIsn

2AUTENANTTIAY

1. MFAATILAAAIUNTANNITARIA

lofinnsaniiegauds gnsou lona uazguassa masaaugUuuumsALiy
gania shllelusdhgsiavesuismiu eglugueiindugsiaduanadiln
nauanreasuardudanusst annluniidu waannisieseianiunisal
Faaelilenlusifeteliiuiounasdoidoisovvesusvmitohluiamuuas
Usuugsduiuazuins wieuneulandanudesnsGesthuvesgnietisgsgn
Sniliensimlenanavguasn Weduuumamsdidugshaliduluny
Whneiidald Ao madufihgseddanaudifetudu wasflegondely
Uszindlneg vselaudumes (Home Center) @onmdeariu Chaffey Lag Smith
(2008) I¥nanl$31 medesesianunsal asteliisduisnsieogfums
Towenain (Where are we now?) lngltn153ias1zss SWOT Analysis a1nlade
aelukazaieuenuism dulsznouludis 9aule (Strengths) yneeu
(Weaknesses) lon1a (Opportunities) wagguassa (Threats) annluninfu
lumslsegiussiavmsaniiugsia dwsdigliuseniinedlussiagluuule
iiedoansludinguithmanslfednsdnauannty

2. MsnmuadIngUszasd

Chaffey wag Smith (2008) lénanfamsimuainguszasdveanisaeas
nsaediannsedindlitngisadsanudanuluwdfananisanduauliiu
U (Where do we want to be?) Ingldvan 55 Fslaisnsannlaslusiimun
fnquszasdvadlonlus ueundiedu 15 4 Usenis &l (1) iftedoansiv
nguihmng asafunsinme (Speak) nsziedndunisdeansnismanmsiiu
msUssnduiusesulatiitelrigninlisunsudeyarnansuazfionssumanms
aaevadlonlus (2) Wlesusanuazmnuignd asafunisuing (Serve)
wiszlanlls weundiadulifliaesyisduieaiuazainlyinugnan 819
alustfesularllinniinnim geefidnvesansn awnsonsaaeuasiLLazaY
Teunsalddeuauansiauuauivliu us (3) easemauduiusiugndn
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mumsuevdnsiiauliiuanAaunindnslaunisa aseiunisne (Sell) Hite
fnqusrasdenagduiu Sensriumanevavsfiavlitugnénaunindenagns
Suususaiilefsgninduaniianuifiededuddnady iWunsiiuseaeliity
Uitmdnniladeanns (4) ileanduulunsvideans mssfunisUsenda (Save)
waglenlus ueundiadutugmimuniiedudedidnnsedindriodessulatives
AuLes (Owned Media) uagiiieanaundssannisiédeusnuieannynnaiiany
wu wiwdn ey Weluewnenlilldsu mnufouudfidiilenlus woundiaduly
domsiunguimngldluszeyen

3. MIMAUANALNSHIULUINITNAIN

Toaluslaimunnagnsdiuntanisnandviunguiiideanisldamn
ailvianlanlus ueuwdiaduliogadaau Buanmsiiansanainnisudsdan
N139a1A (Segmentation) MuN1dnYaEUsEYINITAERSIAEINTINET Fip NaY
Gen X uay Gen Y nmafmuanguiiviung (Targeting) wuseeanilu 2 nau fe
naulvanevan taun aundndnslaumsa wazngudmuneses laun Wly
aundndnsleuniimvderldamiialy waznmisimuadiumimisnisnain
(Positioning) 8 d1wleAmwEzAInawie seulandludinUszsTuSesdu
fafl Chaffey Wag Smith (2008: 459-46) nanl¥in MsivunnagsauLLs
mensmanaduiimailouTsnussanuinguszasddiimualy (How do we
get there) Ingldf STP Aiaesinguidhwnelsidanudstu

Snuildedunmiiinaule fo lunisfvusdiuutinanaiaiansd
SnwagneUssrnsmaniuazmaisineiufiauaenndesivnuiteves
Undan 1930ssRun (2555) fidnuwiluuied ueuwdiadureainaassndudi
Funsa nanlin 3 2 Yedeitdamaetiituddsionnussladodudoaula
HumsweUndladu fie adesusuifassloninldsuiaenndesiunisduiy
Fin wavdadeauseiuanuaulaluuinnssy agveuldiiuin n1simua
duntsnsaaaieafumsdeasmsmaauuluuied weundindunioruiedos
fledeansdidnnseiinddun Sududosilfianguaurasergfidnfanalulad
167 wszaunguifazimelulatunlifiosnseauasanluiinse sty
wagnguauiitureuimalulad viefi3uniuin Early Adopters Aenguau
st veudasuuiansuuasmsudlualg 165 Senunguilazufdsius
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4. N13979NATD
Fupounisnanaisvedleulus ueundindu fimsliiedesiiefoansmans

nandidnseiind (E-Tools Communication) siaviun 3 wesile Tiur ules
U3Hn Madsemduiusiunsetnednuesulal uaznseainuulvsdnmiede
dodomslufanguiimanedisimall sastdideonladnaunauitoaiivayy
msdeasnsnainluuied ueuwdiady loud delawanludud uaznsdn
Ranssufiviy Ssaonndosiu Chaffey uaz Smith (2008: 277) fina13l3
nslidedidnnseindviodoooulmivanevansirdosiie sauiidoserlainioy
i Atvaiiansiuiuagasiadunie (Traffic) Wingudmanedundujdunus
vuiuledvesudtnliegnsdiuszdniam lnvaunsowanuassigaziBenmuning
dinuesaziniecledeasmansnanadidnnseting il

4.1 Auleduiem (Company Website) Tanlusladiiuledvesnuiesly
Felawuin www.homepro.co.th %ﬁLﬁuLﬂ%aﬁaﬁwﬁmLﬁaﬂizmé’i’uﬁuéﬁaaﬂa
1E136199) VOIUIIN Tawdlanlus uounalatume Tnavinnisusesndnnus
HIukuwLes (Banner) 9nwiusn (Homepage) SeAungntiiseaziden
(Landing Page) wleligidrvuiiuledldsuteyatunounisliaulenlus
wouUnALadu Teaenadestu aigwa lolwlsed (2558 122-131) findnlii
nsivleduigndmaisessia Wuurasnudeyasie vesusevuutoms
ooulat iglvinguitmnsannsatundeuvugdeyalsvnimanaiivadon
sefudumesiin sauansld Landing Page fodunsosdiodfyrenisdoas
msnandidnnsednd fauszasdifiodyvnligloyatnasinails vie
weudalusluduliney

4.2 nisUszduiusiiuesetiedinueaulal (Social Network)
idlefinsanmuditinnisnainddvia aigna lelwlsad (2558: 113-114) énan
111 msdsenduiuseeuladiigasimssuiiusunauivesuisnle lagianie
Susranduiusiueadornsdseuooulaastiedeasludingudmanedu
Usvauaudi3aliisatu dewnt Teulus Sdvanuddyfunsusssdasius
laulus weundnduntunsetisdenueaulad suldun wedn wag lau
wszfudndewnmilsfianunsarivainanisiul msnszdusonaniiivan

J1sansmMsdoansudasu  ANMSA0AISUOAsU  UMIONENasiBeviiL
86 UA 4 auun 1 unsiAu - DnUaU 2559



woUndatu waraunsadnfengudmunglaegaivssdnsnm
4.3 mIsnanuulnsdnsidleds (Mobile Marketing) TauluslvinudnAgy

funtesdledoasnisnandidnmseinddnvasilifoslunineiediedus e
Tuued woundiedu Wulusunsuvderenvivasiigewnalinaninseunlnsdng
fleftevsoau vy Ssnseanauulnsiwiifledeannsadeusefldieg
niuaTesilodeasnimmaindidnnsedndduy wazdearstunguitivang
o81lndBnlsmniinnnar ulvluiiamafeniufumiddovennian fuides
(2551) Fao5u18li9 msvimseaiauulnsdwisiofiovalvgsianseiy
nauhneviseanflalaensasenluatisaianuduiusivgnitegidlng
Faldeemstu-defennudu (SMS) uasdsannsauusidudrsouinislmie
1§ Frensvinluuned Suled (Mobile Web) wieudusnisds SMS uenanni
Hranuselidudenaunataelinisdemsduiiussansnmanntu Tnslamz
dofidesnsidensiodumesidn Wy nsgdeyauu Landing Page

5. NI3ANTUIIY

Fumounssiniunuiivarednesuinveulumsiniunusauiu 1
fheusmsgnAnduniug dhelawan dhen1snainddva uaziheled saumeusen
waudanaeuen TaefinisimunnsoussznalnIsiuay suUszan
thefisuRinreuvosusazsliogsinau donadasiu Chaffey waz Smith (2008)
findnlih dumeunsduiiunu Fosfimstmuayaainshlasduliuinvey
1 spegiunat TufauUssinn ileussgnagnsiinsivunly (Which action
plans are required to implement strategy?)

6. NMIAIUANNAII

nsmueuHauluiguvessdoa smIna1ndidnnsedindutsoanidu
2 Ussifiu feil (1) UssifumsnsnaeuiieliueundinduliuldamringUssasd
waz (2) Uszhunisuszdiunainu Inegainsendaiilnanwasnsujduius
weunAiaduresfldan Sessiumsussiiunanulsidulunmutimne iy
malsulusisdesmisuilufonisAnnagnslnig ienszdusennillnanuay
neUfduiusuouninduligetu aenndasiu Chaffey uay Smith (2008)
#ind1791 MsmuAuNanUFeIeIfENInTIIER UL N TUTHITULNLLTINg
ATLUIUNITANY ﬂﬁfgﬂ/lﬂ”i (How do we manage the strategy process?)
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Tngfinsanlaanmsiasiziday teauauuruuliiduluaudimineg
wazuAlvanun1sallaviug

Forsuauuzdmiunisinuadadaly

1. nsAnuAuaiBasra S ildansdunavaluuuidedn (In-depth
interview) §u3vn3 wazifedeadufisansdnuilusugdeansifiossuien
dwmalvideyatiauslufismafentuiu fewni fAnvSuausuurliifuis
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Tounnsa deenaldiBnsdunwaliuungu (Focus group) vienisiuuaeuay
iiodrsateyaangSuasitmneindesnsliidansifiniesiionisdoans
nsnadiinvselinduuulafidnfauaznoulandunniign saianisuiuey
AnuianelavesSuansidmunefanntesiiivda

2. MsfnwilTeuiisunagninisdeasnsnanaluuied woundladu
voungugsRadUanaielvl TaglinsAnwiadeamninuas i wethns
Wisuidisuinmsnausunagnénisdeansnismanndidnnsedindvesidazuien
ilmnuaenndevieunndnaiuegidlste et wanisAnuildunussgndld
Tumsioasmanaindidnnseiindvesngugsiafuanadelmiluoues

$18A1591994
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algna lelnlsail. (2558). Digital Marketing: Concept & Study &Wian 2015.
WUNY3: long.
SyeyS91 8ANAITIAYY. (2556).815WAT5 Online Marketing. ngaynwn:
InAn3u.

o
[

usnae Tudziud. (2557). N15F0819N19AATA. NUHATIA 2. NTUNN:

AN RUNUNTINY UL YATANERS.

e
) Bg N2

U3 lou TUsAnd Wwmes $11n (). (2557). 51891uUs23nd 2557 USEn
Tou Wsand Wumas 3dn (Wvnww).

U3 lau 1Usend Wwmes ddn wmnww). (2553). endsineddenisnain
usom Tau Wsand Wumed d1ia (uvnww).
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The Customer Experience Management in PTT Gas Station
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UNANED

nsfnwadsiliiinguszasdiiioAnummsuimeUssaunisaivesgndly
an B3Ny Unn. vesui Yam. $ain (na) Tegldsuifouitases
Aaunmlunwmanisnyuaziiusiusiudeyasieisnsdunivel 1Wdnede
U3 Ui wegfifeades amfunisAnudeyaainienanseine Litednw
Lﬁ'Enf'fumiaiﬁaﬂizaummﬂﬁﬁiﬁﬁuqﬂé’ﬂuamﬁﬁmiﬁwﬁu Uan.
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\iuvesgne mﬂmi?ﬁya?mﬁwLLasI%U%ﬂﬁﬁmaﬂﬁﬂ%iaiﬁauu uiluefnagiiuseauniseal
Wauiulusun Uan. Lwiqﬂﬁ’]ﬁﬁmmmwi’qLLasmméfmmﬂﬁﬁ?qmmaxmr]
finsunsuagmeluaniuinistniu 2) mstwualassaiauszaumsaivesgni
vidasuvawesanniiuinmsingiu Uev. Wiedeansides “PTT Life Station..
mmqwmﬂum&Jalma‘iuﬁlﬁm” Tdnquithwane 3) Msesnuuuysyaunisal
fiflsouusus Tneduwinansosnuuuanndnuasmenenmiianansausdiu
ddenn laiasdundndasiuazamunmedndos a1 n13usms suaiise
nsdnAanssufitay madenlunisindulade arueindglunsde A
waLfieswasdudn uaranmandexluniste safauszaunisainnanudn
ﬁumqﬂﬁwLﬁaiﬁqﬂﬁwLﬁﬂmm%ﬂu,azmmgjﬂﬁuiul,wiuﬁ Uan. 4) N1508nLUU
nRnsanIoYnduNaiUgNe aniusnisunsiy Usn. lAvanuuunduia
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iuAdesiientsdoansmsnaauuuysanis wedeansludenguiivanely
ATEUARUI 3 Tenan Ae adudanaunistendeliuinisriunislavan
mMsUszduiug msdaaiunisve uazmsnatnosulay ieasaniuiuas
Tthunlalignérdnauladilulduinnsluanidiuinisthifu Uan. aduia
varnstevieliuins Inssathuilliuimaveminauntha (dndy) snsgu
YoanHuINIg UI9IFIWANINEERIN TINAUTIEINIANEluanduINIT wae
wdudavdinstonioliuing ielignélasuusraunisaiiiindsnistodudn
violiuins Taemsliuinsdoya SuBesfesfeunasdeiauouussinu Al
AouunA Wuimes s 77 ug i ile3uAVBUsElowlsneg SnRanssuiiy
Wieasrsrnudiiudiugndn waznisdrsaeuiisweladinansisraldlaly
MIFUTUUTIANAIMAITUINNT 5) MsAnaalasyseliunauszaunisal Tngnis
dr9anuiisnela nsnsaeutesedioulardalausiuy Lagn13nTIaaey
foyarnmstedudvidouinis uasdunouanine 6) nisaduinnssuegg
soifles ds Unv. sjudumsiaundadiuguuuvaniiving dunalulad
Augsiaueueesd (Non-Oil Business) wagauausuRnveunadawln
uANAN9NgUTa Wilea1smsliuTsumsnsutstuidaiu

Abstract

The objective of this qualitative research is to study the customer
experience management in PTT Gas Station of PTT Public Company
Limited. The data was collected using in-depth interviews with former
executives, executives and related persons. Moreover, document research
was carried out to receive more information about creating good
experience to the customers in PTT gas station.

From the study results, it was found that there were 6 procedures
for the customer experience management in PTT Gas Station. The
procedures composed of 6 steps. First, the customer experience analysis
was carried out to analyze the purchase of goods and services of the road
users. Result of the analysis suggested that even though most customers

had negative experience with PTT brand in the past, they still had
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expectation and requirement about the complete facilities in PTT gas
station. Second, the determination of customer experience structure or
PTT gas station location in order to introduce the concept of “PTT Life
Station...Various styles of Happiness at One Stop Service” for the target
groups. Third, PTT also created customer experience design based on
physical aspects of the products and services including the qualities,
prices, location, relevant special events, customers’ decision-making
process, stock, business environment, and customer experience driving
brand loyalty. Fourth, PTT designed and implemented contact points
with customers through integrated marketing communication tools
covering all 3 periods. The first point was the contact point before
purchasing or using service, and it was done through advertising, public
relations, promotion and online marketing in order to create perception
and convince the customers to use PTT services. The second point was
the contact point during purchasing or using service, and it focused on the
service of gas station attendants, service station standard, cleanliness, and
the station’s atmosphere. The last point was the contact point after
purchasing or using service such as information services, complaints and
suggestions via PTT contact center, using PTT Blue Card’s special
privileges, along with joining special events that intending to manage
customer relationships. The result of the satisfaction survey reflected PTT’s
conscious effort to improve service quality. Fifth, the monitoring and
evaluation of the experience was done using satisfaction survey finding
customers’ suggestions and complaints, together with gathering informa-
tion from purchasing of goods and services. Sixth, PTT focused on creating
continuous innovation by developing service station model, technologies,
non-oil business, and enhancing its social responsibilities which were
different from the competitors in order to build up sustainable competitive

advantages.
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Management)” #i30 CEM andunagnslunisudsdumanismanniiloaing
mnuuansndlyifiugsia TaessaireussaunmsaliivinlignAnifnauiienele
sl thlugnsdsananuidniifsewinagnéndugsiasiugadula
(Touch Point) Lledsueulszaumsaiiuseiulanayanunsedfisnaniliy
gnenlunnynduita desalvigniifinnisuendeviendusnldusmsedsioiiles

gehatnitu BuBniligsRafiimauredugeidunauasnisuinis desn
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ihifluefindugniensedasuidveinemi s iwad leald wavaawind fide
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wEuwisAveseulnenduiensasduntinismainegifies 19% Wiy
{enagnsnsnaindiUan usem Yan. i (umvw), 2558) Jagdu Uan.
ansnsonsesanadudiirlunanduaniiudeieoadudil 23 Tnedduuts
nsnanieeray 39.9 dwiureswmadntunsdmiedufuaruinisves
Uan. fio “amdiuinmmini fededugniiduiatugnénuniian dafu dan.
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Jultlufiemadestuilsema aglduwifa “Pump in The Park” dina
TigndAnanuuseivlanazsiulanisuinsnelduusud Yan. Gnen
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Uam. unusudusnlunguidudnindfuiiiden Suiusinamianisdiu
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ynanvvesanfiuinsingiu Unv. (aaesdnd qulasssy, 2556) wenainil Uav.
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Stop Service waraiausvaunsalliignAtUsevivlalunniifvesnisuinisee
(5189uUsEIU USEN Uan. 9199 (), 2557) vinlinindnwalvesanndl
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Srvetsfufissedinfien wilutagtuanifuinisldnaisidufiuiius
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anflunisfinevaussguuuunmsdniudinvielaialadvesgnangelvaile
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asuanshlituaniivimsisiusomsiatuaianmdnaianivimaiuiy
T “anniluvisnnugy” vie “Happiness Station” lngindanisaufiondun
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mnuAeINsYRsgnATiUAsuuUadly waziilosnwianududiviunatanig
wistuiiviauguusanniuden danwisdinnuaulafiasdnunin dan,
finssuiumauimsvsvaunsaivesgndluaniduinsiifuesils suwusus
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Uizaumiz?ﬁ%@ﬂﬁﬂ (Customer Experience Management) ¥ise CEM w4
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2. vledunumdiiszneumsanuinsingiu uargsianisuins
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3. ieduesinnuilifiuidnindnw vessinsiianunsathludssans
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WUIRALAZNG B

1. wudAanfunsUIMsUsEaUNsaluasgndn

nsUIMsUsEAUNMIAlvesgnAn (Customer Experience Management)
vo CEM Wundlsnagmsmenisaaafididalunisnausugsia laefidnivnms
aneviulifenunisuivsUssaunisaignénlissd

Schmitt (2003) N&n731 MIUIMIUszauNsalvesgnAAeNIzUIUNITNT
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miai'}aamwuﬁmwLLUUIﬂa‘mﬂuaﬂquwﬂq ‘Umu‘UﬁNﬂ'ﬁC‘]ﬂﬁ]@ mummanau
MsBevesUUINS SYMinsgevaeuIms uarndinsseraesuuins Lie
Tinsduivesgsiadilieglunnumssduaziindulszaunisainiauan vie
\Wumgnsalfiunsesiula (Moment of Truths w138 M.O.T.) Tufign “the pro-
cess of strategically managing a customer’s entire experience with a
product or company.”

asulén “msuimsUszaunisaluesgndn” mnefanmisadanuiandia
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Triniau insgitlymuieustaunsaiiignéiegldiuanmsutslanyszaumsal
Y09gnAn uazdesiumuszaumsaiignindeanisanmsinauuszaunisallag
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gnénielaiognsls (Schmitt, 2003 $nafislu Fudnd udaauia, 2549: 61-69)
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funguiihmnetngluuazneuongsia Wemensituusuduaskaniosi
vaagsnadigndunsegauluaule fienisimuagedululanyssaunisalves
gnn (Experiential positioning) fviwithillasiousumisueandnfas deiedu
wlalunsivuaiumenisuimsussaunisalvesgnantuyng eduda uaz
dienangheiilulanyszaunisalldidnmundetuy gsfemstmunnmaiy
9nUszaunsai (Experiential Value Promise or EVP) flgtheusueningsia
rupunmezlshiiugnAte umduhnagndnseenuuulassadsyaunsal
vo3gnAWUJURLY (Overall Implementation Theme) (Schmitt, 2003
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gradslu Fuled usaiauia, 2549: 69-72)

3. MsvenuuulszauNsaififideuusud udunounisiilassai
UszaunsalvesgnlUufuR ileadamnuianiidsouusudlundvesnisusying
uAaeRuarAuiAn JestaumsnivesgnAiinainesduszney 2 Ussnsie
1) Uszaumsalaindnuagnismenin [uaudnuusvideauaudinaudey
Ifandn ansnsoutangulddsd Aud anmaud e shuadiss nsdndedudn
nsdafanssufivry madentunsdadulade anueindieluniste nisuims
annadoulun1sto uazaumelfisswesdudn 2) Ussaumsaiaineuidn
293gnf1 gInvReInNfeyIwensignAlianuidnegalsiududvie
U3n1s WielvignAniAnmuyseviulauagnisandn (Moment of Truths) Ssgndn
aunsodenudanldvanssuuuulunafieatu faemuaynau (Enjoyment)
ANSN (Love) WazAuusevanala (Surprise) (Shaw & lvens, 2002)

4. NM3RRNLUUIARARADWIBYRRURANUgNAN 130 “Touch Point” 1Uuqn
gnénleduiaduiuazmsuimsruntney Yemmamsindming dosne
waganuiliuIng gsRaensnsneenuuUInRnrevieanduiaTineliAnUszaunisal
1§ 3 Uszam il 1) qwé’uﬁaﬁaumﬁ}l@ (Pre-purchase Experience Touch
Points) Hugafivaenszduligndinauaulonasianudssauilunis
Foaudmiouinms dulnindunsmeunsteyariuiornen 2) yeduda
stMmste (Purchase Experience Touch Points) ﬂzﬁ’;ﬂﬂizﬁﬂﬁ@ﬁ%ﬁﬂ
nsdnaulateduuteuimslaiitu dnilug)dugeduda m 9avne 3) nduda
niinsde (Post-purchase Experience Touch Points) Lﬂuﬁmﬁqﬂﬁﬂﬁﬁuﬁaﬁd
A wRsALAYouUIslunng sy ilelvgnAAnanudseiulasenusus
wardsmassliiinnsinaulatedudvideusnslundseoly (Davis & Longoria,
2003: oaulai)

5. MsfanuLazUsTiiunauszaun1salanAl g3nanlsiinisinmiuuag
ﬂizLﬁumanxaumsa‘JqﬂﬁwaEJ'NaﬁWLa:ua Lﬁaﬁwmﬂ’@umLLaziJi"quomiaaﬂLLUU
dudalitiiendnunl laawiu warilanananizimdmiugsnedauniase ngly
Fnsaunuinguges MsvasudilugnAn w3en15nI98eUNITUINITHUY
AsUIsTiTimsUsziliuUszaunsalanmsiindeyniisnan (nen susisena
uay WA 9A3, 2549: 258)
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6. mM3adeudanssusgedaiiles Ao MsairerULANAIIRINGUTS
FhomsrannagysmsuImUssaumsaivesgndn vamsianwan ot
Alsineilindnelathiauegnain mamaluladidrundglignfiauazain
aurglumsdiiudin viemsiannnagnsiunisnain ileai1suszaunisol
ﬁLLmﬂ@thmmﬁﬂﬁﬁugﬂﬁﬂ (Schmitt, 2003 $1afslu Fuind wdsauia, 2549:
76)

IINNFANPILUIAANITUTMSUSEAUNTIVENAN HANWIRSlMiuWIAR
1 6 Sume 1UsENEUNTIATIEENIINARUMIUIMSUsTAUNSAivegnan
Tuaniusnisiufu Uan. Woadennuuandieainguds sunaedudiiing
Frunsnanalugshaiiy

2. uwAmneRuNgAnssudusiag

Kardes, Cronley and Cline (2011 91s@idlu 9 gUATEY, 2555: 5) NA1I
wAnssuguslaevanedsanssufiierfostunisteduduiouinig daud
nIEUIUMSHOUNTTe Yaurlle uaxndinistedudviouins ilemeuaues
AuensualkarauiAnlignAinauiislaluduiuazuinig

13 2evuam (2542: 30) nad waAnssudUslaAduBesseUaUes
ANNABINTT wazAuTulu (Needs) WiAnauwala (Satisfaction) Fedndu
Fosvharadilagni medlsidlaingnidelas widesniserls veudda
livevdsla Aliaansansuaussnudesnmsveals

aqulah “ngdinssuduilnn” vanetls wqmmiuLLaumwmaﬂmmmumdu
InlavesgnAndausiieunstio semintenisde uasndsnsteduduieuinig
ileneuausInNLfBINsTBsAUesaUAnA L Tianelagan

Jadufiidnsnadongnssuguilaa & 2 Jadendn Ao Uadunelu
(Internal Factor) wartladanisuen (External Factor) Tnefiswanden fil

) Jadunelu Ao dnvazmadainefiiavswadengfinssuvesiuilaa Téun

usegdla Ms¥ud msBeud virued yadnan wagguuuunsiiuTin ded
anwaizuaneslUluusiavyuana 2) Yadeneuen Ao dnwaemeanInwIndex
finey flavsnasenginssunissnaulede Tiud Sausssu suduneda
NAuNBY wazATEUAT (Assael, 1998 913idlu wusngn Judzlud, 2557: 86-115)
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MNnMsEnyLnAnRsITuMgAnssuguilan Rnwithenldiesed
feyagnifentuusraumaniildsuannstivinsaaniivimaiuiu Tnsians
Uszaunmsaliienniladuneluiiisninasenginssumsdaduletedudvde
THuinsluanduimangu

3. uwAmgaRUN1sAeasNIIAATN

Asdeasn1snatn wie Marketing Communication fign3snasli
Ffealiwsdl

Kolter and Keller (2012: 498) na1731 msdoansmsnanavsnefiisnis
doansifioairsusegslanaznisudstnasiierfuusuduasnansasiluds
ngadnueiiniansiuasnaden lneldisnsdaaiunisnaniioadng
anuduiusiunguithning aaenautnisilgainuinisewusun

37 figna (2546: 23) a1 MsAeasMIRAAMNeTsian TN
dhnsmaadndudelideyatmansifefuaudmieuinisiudesieg g
naudwang ensgdulfiAnmsensuuasiniuladevie wanmgingsy
nevausseglnogrmilsmuiisjmialy

asuléin nsdeansnisnann vanela nsdeanstenarnansuesuansiasi
wazgsAaludanguidivane WelduinlaliAnnginssunisnevaussni
Wwanefigsialddely el dnmsfeansnmanaindosiinuasdnlaniesile
msfeansnisaatauszinvane dewunldldegndiusednsnm wisedlefild
lunsftoansnisnanil 5 idesilevdn il (Kotler, 1997: McDaniel, et al,
2009)

1. mslawan (Advertising) 1uielasflonsdoansmanisnaaluguuuy
nsltuthilalingudmnefinmisfesnisuaziAanginssunistedudvie
U3ms fensdsdenatnanssnudeinay wu ng Insvimd wisdefiu dngans
Hudu Fedelavanausouddlddell defefiusd (Print Media) Aonszaneides
LAz (Broadcast Media) Aonansudavidedeusnanudl (Out-of-Home vide
Outdoor Media) ﬁaﬂismﬂnﬁm (Other Media) (Duncan, 2008 §14fislu
usngn JuRzwd, 2557: 174)
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2. MsUsenduiug (Public Relations) fia mslvideyaransuazaing
anudldufiszuinsssRafugiddnlddiudeveassia loun gnén fieu
wiinau Mg $5u1a arsrsuvwily wesdeey (Judu eads
mmﬁ’uﬂ’uéé’uaLLaza%qmwé’ﬂwaiﬁﬁiﬁﬁuqsﬁ% (Boone and Kurtz, 1995: 574
91909LU A5 AidzUna, 2546: 11)

Tneguuuunsussrduiusannsoudsldsed @udnd ufaaufa, 2506
80)

AInssuMINIIAAA (Event Marketing) luAvnssugUuuuvileiidoans
wusuAunsinRanssy elinguidianedusnlufanssuiidntu
TagAvnssumanisaanaduiuedesilonivszansnalunisaiieauaule
ngnA Wunsnszdunismemnldsiuiunisdeasunisvieguuuusigg
naonudunsduaiunmdnualfifvesgsialdeneiiusyaviam wu Aanseu
ARt mufady Aowddn wissuuansdud Wudu deusads
tnnsanenaainsasIRianssufiauuinies (Created Event) wiodnianssu
Tnssailefuasdnsdu (Participating Event) Wiol#nsouaguynnguiiimane

miaﬁuaqumamsmmﬂ (Sponsorship Marketing) Jufanssuiidnves
dudnliidnlusuamududaduayulunisanssunaniseain Tnenima
magsRaInnIINsasenwanual fatiuayuardesdnefuiielitnnsszyds
dydnval andud Jonsndud demnalavan mavimadudaiuayuo
Fau lufanssumeamseaiay Anssusufals Aanssuduim Aanssy
diodsny uazmewdsn Sunaniifodudumiliwesnisussrdiniug

3. mvielagntinauwie (Personal Selling) Ao MsAnsedoasiliyana
Tunsdstoyatnims Tnefiguuuunsindedomslaswdgmintusswinede
futelnenss deltitinalalignénAnmsdadulatoaudwieuins naenau
TUINIRNe Mireuwazndsnse

4. n3aIAveAss (Direct Marketing) iufianssamsnisnanndivhiu
iledeansimasteyameg Mnguanludanguidmnefianzianzaadeliin
nInevaueIegNTINEIMNILINTAN IUsudld wazlvsans Jusiu

5. Msduasun1sve (Sales Promotion) WuAanssudsasunisnain
Tnsnsiauenuamiedsgslafiaviitsatuayuliiiueenuemniu wu
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N138A31A1 NMsENWIAL N15UsENe waznisBelen Wusu Wunsnssquli
fuslaafanstoluszeznaniitmunuastisnseiulssvravessmnede
usnanizesilenisdeansnisnaia 5 Usziaw deiliedesflonisnanaadilvid
Favdomstoyaldnsnguidimuisnniudel nsnaineeulall (Online
Marketing) fio msdeansmsnanmiudeduimesiinlnsnisidensdelasldaunsal
3udnnseindsneg warnsmaiaiiedanu (Corporate Social Responsibility)
w38 CSR fanmsanfiunuvetesdnsineisfmalssloviveny quou uway
daneden wethlugnmsduiunuvesesdnsliuszauaudidaegradadiu
(usngm Tudiziug, 2557)

MnuAAABIfuMsAeasnean fAnwiaziunldAnuinisld
\ndesiionisdeansnmananndmiu nseenuuuIafndeniegaduiaUsyaunisal
fugnén uitelianénléudszaumsaifirluaniiuinisthiu am,

4. wuAniRgafugsAadIUEn

§3RafUAN (Retailing) \ushnanslunisidenloauaznisnszanedudian
fuanlugnauidhvne Tetndsnstaly ded

Berman (2006: 4 919019l anssdl Bunsuia 2555: 2) Na3dn §sna
fuanmneisanssuiiieatestunisuedudviouinsludgnéaugevine
wielddusmselilunsiGeu

fune eAUSvRANa (2557: 2) nanndn gsfaAUEn nefls Aanssudl
Aeatedlnenssiunisnedudmieuinstitugndndusugaring Tnetodud,

v
A a v

Wisluuslnadmiuaueaazaseunss Jsiimuanazdedumanlasiliussios

peliitugnénauaainewinty
aUlsngsiamuanAensuedudmieuinsliitugniaugarie itelu

Uilnaesietedmivaulunsounss lilinisteiflessia

sUkuun13AUEnvading (Retail Model in Thailand)

sUuuumMsAUanuasiveluilagtudl 2 uuu fe geRedUanuULR LAY
(Traditional Trade) Wusuianeduidfefslanlneiuyaraiiduiives
3319 lm'ﬁix‘uum‘aé’]’mmiﬁmﬁmuﬁgﬂLLUUﬁumﬂmmﬂUismmﬁqﬁ AAAER
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paiin muis/unsaes $ulsvhe/Aunevesdh 8ih w1th wagiudiams
(e eAUSvana, 2557: 33) uagginasudnadielva (Modern Trade)
sfidnwaziamziuanssiuly ensuaussnwieanisvesuilnauazna
mssiiumsiundn aansouddlased Freassndud (Department Store)
Sumuanuuutusngnvisedain1yialas (Discount Store) STuAdauuuRuan
wazU3INIIAULeY (Cash and Carry) gosunsiin (Supermarket) $1ufnUan
8FUALANIZ DY FUATILAY (Specialty Store) FruA1UANLANIE
oghatfu $1A19n (Category Killer) waz$uazaInde (Convenience Store)
(YU a1ngdmuniug, 2555: 4)

[ a b4 =

nagnsgInanIUan (Retail Strategy)

nagnssRadUan fesdusznoudday 6 du dil 1) viuaiiie (Location)
adosfansanlinefugsiausasUssnn Tnemiladsdnenmussgsiaiiui
g dhe 2) mnamannuanevesUsuanaun (Merchandise Assortment) nelu
$runsilaud wue 511 wasauAmilianuvatavans ielrgndnanngn
FonFeduldnuamudesns 3) Wlsuiesm (Pricing Policy) HusEnauns
Jududeaianudaauiugen f5nnanissesesnnemgdadmie wiean
Hnan wazsesdileds Ao nsansunuAuiioainsmldiuIsumenisudedu
4) drudszaunisdeansnisnatn (Communication Mix) e A51aukUANETH
wnmAnfielaslifanssunsdeasaresuuuusiuiu e fangugndn
WIMNerUYeaNINITARANTUTIANAIY 5) N1TRENLUUSILLAZNITTAINS
duén (Store Design and Display) fia nseenuuuianansaasausseniely
SuduiteliAnnmdnualvesilulagnd 6) n1su3nisgndn (Customer
Service) aGuAuTid Ry vessliuIng Ao MsUftRnuanumanives
N nsuinafesest nalissenduiia wernsliteyadudmieuinisde
Al (Levy and Weitz, 2007 $nsfidlu dufiss o34nd, 2554: 193-198)

nfignuguwuunisinvdnuasnagnsnisduan ganwidwwiAnlulyd
Anmeilsuiuiiestestunniduazmndeuasnsdeniudusuanaue
sfansdnassiuilidiaeluaniiiuinstiiy Uan. fdawadenisadn
Uszaun1salvesgnen
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eIV RRRL
nsAnwAuAIBaTEEes “MIuImsuszaunisalvesgnaluaniuinig
Wiy Uan.” gANw 935398 Wennunn (Qualitative Research) ngldinsosile

¢
a K

nsdunwalidedn (n-depth Interview) Tnediflidayandn il Auodavs
safesires ofnnssunsddansluajndugsininsiu auasd SedauiRns
AN sEeuIvnsannfiuinisaiunans e ualtes HInnsHeusmsanni
Uinsdmgiana wazAamvsIuw wvndus wiinaudiudeaisnisnaia
denagnsnisnaind1Uan sauvanisduaimdngiuainenaisenge
(Documentary Research) 819 wilsde unau uled waysieaulsesd
yosUTH Unm. $1in (v Wuesesilelumsifusiunudeya iewndeagy
muingUsrasveInIsinm

Nan133dY
Anwazitayanlaannsdunivalua dayaainenansnsiusing

a a °

BeuSeariiauenan1sinw lasuvsesnidy 6 Tunsunuinguszasdiiie

=

Anwimsusmsuszaunmsaivesgnanluaniusnsundiu Yan. awnsaasula
ail

e

1. msmszilanyszaunisalifuvasgndn 1nn1sduntualyli
foyandn wan1sfnwinudn Yan. Iiesizilanusyaunisalifuresgndnein

U Y

JUBUUNSAIUTIN (Lifestyle) uazngAnssunsteduduazuimsluann
Uinsiify Uan. iflethamnausunisuimsUssauniseitesgndn Buainms
fnuanguidmsneenguilisalinuunasssnuuinlufidulduinsluaand
U3msnsiu MnmsuddlanussaunsainuingnindilugfivsraunisaiBeay
21nn1sliuanTs 019 wiknewliiilavinig eshldazen wardudill
wannvane sy am. ladn1sfemudszaunisallaesinaingne 5 naqu
BUUTTNOUMENFUAULTDILATAUYINIU NFUATEUATY NGUALLAUNIAL
dvieaiien naugsiavuds uazngugndnsuluswaniofumenudonis
yesgnAnfiingAnssuiiunnsnsiunuindsfignAfesnisunniigadedssng
ANUALAINATUATY
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2. mstmunlassairedszaunisalvesgndn titeidunuamanisieans
Tudsngandmane Yan. JelamvungegululanUszaunisalvesgnanlidn “PTT
Life Station..anmguvarnvatedladluiides” Alilsmduiiosuaaiui
Fanhifudfissesiaden widunnniaoiivinshduiiinisuins faewae
AnuazaanaIBAsUATY Bntdaduaniuiiiniou gailnuaneg uazunas
Fouds dmiugnAnfiduliuinistndae uenaind Uan. audelenta
Tiuszneumsumsdamsanifusmsiiiulney$uguuuunisusnis Service)
Tmngauiuiosiu (Localization) iiteleulugsmuldidurldiuiingluand
Uimsthsusaniu enfi vetanuimassd oswsmnailerury quimateus
\AsEgAINeLNBInULLINTI1YRNS WUy

Bnvia Unn. Sermuanmafivainyszaunsalld 5 du die (1) Ussaunsal
NUsTAMAURANIUNTALIDUMAUVRUITUA Unn. 1IRsgIuanItiuInig
n1suimsfevinasaziidssesdnauminany (fnda) viomineu
poadiuined Asaruasmnausiivarnvans sufinmsdnassiufineluann
uinisbidululuiiemadesiu (2) Yssaunisalananuidn Uan. adenm
é’ﬂwaiamﬁu%mﬁfwﬁu‘tﬁtﬂuamﬁLwiqmmqﬁu (Happiness Station) Wun1neuns
Tawanuaziinisguiend (3) Uszaunsalananudn laen1sdanisusznin
uHuNIIANA 811 J-Mart Award melivate “lawdeliidn vinduliss” uay
MsdRanssu Godji Family D.LY. Contest ttelinguihmneyiiausaiufn
Swiuuusud (4) Uszaunisalannsuua deam. auemadenivailviiugna
fhen1sthasuieaudeanAsUATY (One Stop Service) ibiluannfiuinis
ua (5) Uszaunisainadeay Uan. adetesihanelédelasints “Restroom
20” e “Won 20 vimfiomanea” Tuaniiudnisiify uasFuilldan
nslfuinstoninvesgniluuinadugunsfinm yuomnsnasiu viedie
Juuselovinnyyu

3. nseanuuuUsEaUMsaiifirauusus an1fiuinisthidu Uam. fuuamn
nsepnuUUYszaUNsaignAfisiienyTud 2 35wl (1) Usvaumsainndnune
yameaw Unn, Sndesuriidauamlaoduiiuinnmnhiudeomassdy
wilouiiend 77 ug STuadu (PTT Blue Innovation) Bnita Uan, Ssfigsia
flsltnisuniessiauousssdiamelduusus Uan. wavuusudidugén vinli
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fiduduarUsnIsraINTaNgaINNsanaUaLeIAUReINIsTegnAladuee 1R
wonanil Merdndsidailenumnzauiuaunuemaniurise dilasaig
senbifures Um. warmendudmessioueusesdidulununalnvesmain
fignénanunsaseaiiukazuslddaau namsanwdmuivihledfyvesanni
smsihifu Uan. Aenisuinisiiiusnmsgiu Tnslawznisuinisornmiinay
wthanu (Fint) edumuusniiadearussiulalignén dudesnuaren
vospsthuarnsuIMsTivannvansvesssiauousesd (udsd Unm. e
ddqudususiudug esnidugafagagndlidranlivinsluaanduing
vistu Uam, wisnnu siail asdhdalumsdndsaniiusnmsisiuferaiineuas
Fneamlunmssuiiugsia oy Uan. Smbsauiauieaietievimihifasan
AnuINEaNTasiu dimsauiesnisvesgndn uariiddydedlsinssnuiy
wdptheiiuiifiodluiiud deldiussuves Uan. Aevhuadiddlusadmafitiud
yuslanilungammamuns wagiisuouaniuinsiinsoungquinyseme
FangAnsauuazanusiosnsvesgnéluusiariuiifesdaudesnmsiiuandng
Ml Uan. Fadmuainasgugduuvanivinisesnidu 3 Uuuu fe JULUY
wiilleuvdol3onin PTT Park Fafuaniiuinsvunalng sUsuuumanitnu
anfuinsuuinnans uazgUuuvausumiaduanduimsunnidn emey
auaseutoansiinannvansluusaziuilfesaiiussavEnmm uonanednstusi
Afgaunw s1Amanzan nsuinsiiduninsgiu wezanuldiu3eues
vhuafinauds Usm. Sseonuuunisdatanssufieliiuiussnounisuargnén
fidannfivinsiidu Wiumnadenlunistedudiuarlduinisiivainuans
andanunsomideduduarliuinmsldhedesnniamaseunquiiUssime
Uszneudu Uam. fiszuunisuimsinnisiesnisvudedudndifinnsgiu 53050
uazvaeade dwaliduiiinnuwelfissionisliuinig Usznisgavied Uan.
TimnudgyAsannindeunigluaniivinig lnveenwuulndaulasaluse
fifufiddeatsaiunnuaniy wardssneanuaganeieg Wy fivensn
feindmiuindiuns sufnsinwanuazeinneluaanduing Wusu
(2) Uszaumsaianaruianuesgnd Usn. mendnaanudu PTT Life Station...
mnuguanvaealadlufiies senisasrenndnualliignéndnin Uam.
Wunusudd “dfsie’uay “Unduda” Tesifondududrunddunagns
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a =

msdeansnsnainvesaniduinsiiuNudeniee wu Insvied vy dedeRun

q
@ o 3

uazdoooulayl 1udu tileliignéiAn “a1win” uas “Anuyniy” Aulusud
Unn.

4. nsvenuUUYARaRavTagadulafugnAl annsdunualiBes
miaaﬂLLUU%;@%’;Jﬁaﬁ’ugﬂé’waaamﬁﬁmsﬁwﬁu WU Unv. eenluUIndEuAz
fUgnAnHIULATDIIlN15ADA1TNINANALU UNAUNATUNADATLEE AT
nsfinsie 3 Faenan Tnedineasiden il

1. yeduianiounistenieuinig Usm. diausanuvainvatevesaudn
Wiousnsiuesesiienisiearsniseain fe nslawan (Advertising) Hiude
149 9191 Aedidnvsedndiunimeunilawanyn “Godji Life Station”
dodaiiud 0 wilvdediusi Tnsans Nsasvemeny uazlawes (usy
sudsdenmaudaviodouonanudl e dhedavesa theaniuimsthiiy
Jusiu nsuszynduiug (Public Relations) W1ugnauan (Press Release) #3e
NMNYINAINTTUFNE ARntumeluganiusnmsiniu nmsdaasunisue (Sales
Promotion) Tasmsdnuauiuguazlusludusingg dmiugndiidanlivins
uarn1sraineaulall (Online Marketing) lngldiasetediaueaulall (Social
Network) ulasigyu (You Tube) nslasaneaulal (Online Advertising) wax
nmslvdayan1ulnsdniidedis (Mobile Application) Fadomanilvawatne
nsfuslunnMauagliudilalignAfanisdnduladnunlduinsnieluani
U3msngiu Uan,

2. dudavarnstonieuims Femsliuinisvesminmunthany
(hinda) safmdneuiuniul auiemgeulagniinmuiuazninge
wriudlavliugie duladnu feunsgiuvesanniuinimse “Master Plan”
WIATEIUATNAYIAYEIVEI Uinnan1Tiuing wagnisdeans w 9av1e
Afumsaireusseimaneluaanivinislimduaniuianruae

3. geduianendinisdevidouinig Tasnsliuinisdeya Sudes
$oeSeu visedoiauanuziy W77l Aouuva Wwwes (PTT Contact Center)
Unsiiifl ug n¥m (PTT Blue Card) nsdnnanssuiiasliugndn uagn1sdnsng
anufianelavesgnd fstiwdwmasomaindulaliuinmsvesgninaiadely

5. nMsAnnuLazUsliunaUszaunisalgndn wud Yan. dnsinay
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wazUssifiunaUszaunisaigndnienanou sewing uasndsnnssuiuay
HIU 3 Yaanna fe (1) M3d1sramnufisnalavedgnen (2) Msniagteiosseu
wazdelaualuzaINgnA1 HIUTWNIATI7 AouwvA Wuiwas (PTT Contact
Center) ua (3) Mansananutoyansteduuaruinsvasgnd sumsld
Unsiiifl ug n13a (PTT Blue Card)

6. M3a¥rsudnnssusgasdaiilos Mnnsdunvainisaiisuianssy
othstaiiladluaniiuinmstiu dan. § 4 frudsd (1) umnssuduanduing
U, Sunfaimunguuuuanmiiuinisiifusundn viedendt “Compact
Model” dwsugnanlundneviserusu uaziiulouigususuuuuaniiduinig
danuduiiihonssanilnd Welingutmnglivinisneluaniduinieiy
Ipeearain Uasnsde uagiianuminiiendu (2) uinnssusumalulag Uan.
{lA59n73 PTT Free WiFi by AIS wenw@undu Amazon Smart Pay uaglasinis
PTT Smart Analytics with Big Data (3) ui’mmiwﬁmﬁ’uqiﬁauauaasa‘
Wamuusust “winda Saiu” (Texas Chicken) luvhaassnauditeasnanissu
fuusudlifugndndeufiissesanvudldluaoniuinsiiu Yanues
(@) winnssudnunnusuiingeuseday aniduinisiuiu Uan. Susudslasenis
“won wan B’ dadulasans dnusnvszneluaniduinmingiu tietwes
wandulBsndunglduasihduluueulvitugumy

2NUTENANITIAY

1. minseilanussaunisalifuvasgndn

MnnsiangAlanUssaunisaiifugnénvesaeniiuimaingiu Uan. wu
nauihmsnefegldsaliouunasUssanuuinly feszaunsalifuvesgniian
msteduduaznisuimsneluaanivsnsusiudiulnaivssaunisalifeau
Unn. Saduvmeudeanisvesgniusaznagy ethanduuuimidumsduiy
73N lnSIiuANUABINITYRIRNAT dBRAdaIULLIAAYEY Schmitt (2003
1eidly Fudnd wiaauda, 2549) indnimsieesilanyszaunisaiifinves
anfndesrimuangudmnglidanu JnsesidymvideUszaunisaliignii
wngldsudmamginssuuaziumanudesnsvesgnénifiguuunisaiiudin
Aunnsnetu sawdansiinnegiauiadisley ewlugnisnsusunisuims
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Uszaun1saivesgnAsialy
agslsfinu dAnwnui mdnseilanUssaunsaliiuvesgnAntuaond
UIN1sUNT Uan. @onaaeafiu Assael (1998 919iislu usnge Jusiviug, 2557:

a '

86-103) Nnanistafunelunidvinasengfinssuguslnansegnan leun

a a

usagela n13303 n33eus vimuad yadnnw wasguuuunsiuiuTin e Uan.
I mamnufesmsuastiadeiifavswadenisdeduduazuinmanigluanid
U3msthiiu s, fremsutsngunafudeyamumginssuuassuuuunsdiiu
Fineondu 5 nqu fie nauawliewaznquawriney nguaseuAsy nauAw
Wunmasaztinvienilon naussRvYLs LLazﬂa;?,JQﬂﬁ”ﬁf’lﬂuiualﬂﬂm ileneu
auaiAufeINIsvesgnAmnngulaegsasuaiy ln1ean s Jadunm
(2542 30) #inanain ngAnsTuvesgnATuBesNsmeUALBINLBINSUAL
amnudnduiielignAninnrudfianela Fsesianudilagnirinandelas
Fosnsezls veuviselsiveuddle JaazaunsaneuaussaudesnsuesgnAle

2. msfmualaseainslszaunsalvasgnn

Yo, fmuslassadsUszaunsallaedmungaduvesaniiusnisiiiy
\edeasismnulanduvesaniiuinsludangudvanglidn “PTT Life
Station...muguvianvanedladluiiden” wagldairenmanisszaunisal
Tasmsusudgsaniuinslitmnuiuasiouasdunmsg iauddgGos
nsuimsanndneu waznnsthdssineavazainainliluaanduinng
ogansuady ileliigni3anismuasmnaunsuazussiivla wledanlduims
Tuanifiudnisihify Yan. dhunmeunslavanuazdniiguiend uenani
Uan. Walonalignindidiusulunsiamnaniuing ifiumadonvie
dwdanssulvadg dhunbiluaniiusnms waglvignanlafidiusiudismaedeng
LazyuTUTIAULUTUA Uan. GedenadosiunuiAnves Schmitt (2003
$naialu Fudnd udaauna, 2549: 69-72) inain mstmunlAswEdsUsEaunsal
vosgnévimihidemstugndianiglunazansuengsia tienensiuusus
waznAnfuaivesgsnaliynduriogawulusula Insdnaveameylslviu
anA1ung

AANY1AATIEYd1 Yan. dmsiesieilanuseaunisalliuyesgnan
MngUuvunMsdduiiouasngAnssunisteaudvionisliuinsusivue
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TnssadneUszaunsnl emeuauasarudosnisvasgnénldesnsdman s
USuussmariannguuuvaniiuvinmsiduinssgulianuvivaiouwasdnisuins
i msasmnuEndialiiugnailusnisiuameunslavan n1sdialenia
mannuAnlvignAnlsfidusmAuiusud msihasneanuagaindivainvany
wlluaniiuinig wasmsidusnfudinuuazgumilpssouiiufianiiving
ileasannuiemelaliiugniuazairsmmlanruiimileguds

3. MseenuuUUszaUNNsalilineuusus

nseenuuuUTraunsaliitoaieauidniifdeaniduinistngu
AULUIAR Shaw & Ivens (2002) find17i1 UszaunsaivesgnAniidnenusus
AiNAINIINANWULENNNMENNUAZAIINAINIANTDIRNAT IneUseaun1salain
Snuwasnnanennd Uan. Whanuddgdususudug fensindastos
fvannuansuardamniwislugsiedmiendn susiihifuuasgsiususesd
fsenimanzaufununmussdadsivasdulumunalnsiainain insusms
\Husnmsgiu Svihiafidauar s wauaniuinisisunseuaquitayssma uenan

v
N

1 Uan. dednfanssufiveylviiuduszneunisuazgnangfaniiuinis wiums

N v a

Wennsdnaulageliiiugndn siufisniseenuuuanimiindexluan1iuinis

ot

L

vhsuftuidussaunisaliiisaiiaszaumsali@aunlifugnédneduiu
uenandl Uaw. IfadaUszaunsainnanuddnvesgnisufinisauiiend
Tagthiauorudesinag wieligngdndt Uan. Wuusudi “dhiede” uas
“Unduda auAndu “Auin” uar “ANuUENIL” FaUUIMIINITEBNLUY
Usraunsoifisiteaniiiuinisthdu mn. Swaensuiuamiadevesnsin somu
(2550) find1n91 naugsiamfsdediuuimiansaiiesUszaunsaiandnny
MINEAMIAzAINANLIENYegNAT WU nsuUIMsveminny Aedsiu
dodldnvseiind uaznisdeansiuAanssusneg ¥eagsia fAnwAiasigiinns
ponuUUUsEAUNIAINANLEANANLLIARYEY Shaw & Ivens (2002) 1uds
ffmuuazuimsldennitniseenuuuyszaunisaimanienm esain
mwiEnvesgniniubesdudounazenadimnuidnnanvansldlunanieaiu
mngnAinenuiindeaureuusudenvdansznusomadduladeduduas
THunsluanifiuimatngu Uan. adeseluls
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uenanil fAnwdiameiiuumensainssraunmsainindnuas
MINMENINLAEUSEaUNTRANNANNIANvesgnAaenAdeiu Levy & Weitz
(2007 $nadislu dufiss n3F, 2554: 193-198) Tinamisesduszneuddnes
nagmsgsRaAUAnSesmeniuaiine AnuvannvaeresUssavand ulsue
59 druszaunisieansnisnatn NMseeNUUUIULATNSTANNELA uay
N3USNTaNA

ofls mIvonuuvUsEAUMISAITTsouUsUAlFaT sl anuLar ATy
ndnuallsfuaniiiuininiity dan. anmsiigsheueusssdidnunlilu
anfiuinmstndu TnefilsfannudesniswergiuuunsdniuTinvesgnd
Hundn swdsmaianaaniuinsiiflegiussmaliinasgusaziduendnual
¥99 Unv. denndesiu Inen amussaga warfiaw gas (2549: 256) find1ain
nseoniuLUsEaUNsaivesgnAdinedudvieuinssfesdidnvausians
Taawiuy waziluendnuallanizyeegsnanien1sasIAULANANINAWYS
msfinulumemgnéfoUssaumsaliignénldfusesaonndesiunnudonis
mwTey uazAdenvesgndn azvieunnaldlelusieaziBeaiidlanginssu
wazauiAnvosgnAn waraiiaue Auduacn gnandesle¥uuszaunisal
Mnmsinseviensuimsitunsgiumiioutuynass ynil yoom

4. N13PDNUUUINANADVIDYARUNANUGNAT

Davis and Longoria (Brandpackaging, 2003: paulail) Na1271 21NS
finsamgAnssunsdeduduiouins 33MAA1UITNDBNLUUIARAFONTO
wdudainelmAnyszaumsaiasouagu 3 Yunmife Ao yedularounisde
ol fuifaszarinamsie LLﬁBQﬂﬁNﬁﬂMﬁﬂﬂﬁ%@ lifanniseenwuuIndulEaiy
gnémmasaniiuinisuhifu Uan. feil

1. yadurianaunstleniauinis andiuimsiniiy Uan. a¥eqnduda

fugnénsumslavaiudedidnysedind dedsfun uazdenanaudmiedouen
anuil MsUszduius msdaaiunsie wasmsaaineeulatl Tasnisi
insesilonseansmsnanauildsanduiitelinisdoansluginguidmanetin
UszAnBnngaan aonadosiu Sswus Tanesdn (2545: 4) finanyin nsdeans
A13MANALUUYIANNNIIINER N TTUIUAsARans Ty sl auar dnga
naudnefininitsdugndlfiAnmginssunistouariaudmiousng
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Taegjsldirsosdlodomsnsnanavannvaneguiuy

gAnaenesiinmshlavanndueiedondnlunsdeasnsman
lslgausitaainanssus (Awareness) luaenawiniu widadunisdsd ey
(Remind) Ay “PTT Life Station.mnugunainvasaladludife”
Tingudinnedndie Geaeniufuauidoves 15ound eumena (2553)
i wgRnssumsinaulaliusnisaailusnsiuitnig Tl awdu ves Uan.
mamju&’aa&hﬂummﬂqqmwumuﬂiﬁﬁuaguJ'ﬁ’um3L?J®%’ULLazfmfﬂ°’wdnmiafm
Aolnsimiinniian wasiinginssunisdaduladiliuinisluanduinmadhiiuy
Tusgivgednie winslilavaniiissegadeadiiiieane fAnwiauedn Uan.
misiawInsnanesuladlidenadasiunginssuwas sukuun1saiuTin
yosgnén wedagtiulaneeulatdiunuunumluTinusysifugnéanniy
manameoulaiiududnuiaedosdiefivieatngnduianeunsdoviolivins
Ipgediuszavsnm

2. yaduiavaiznisdeniauinis »udl Davis and Longoria
(Brandpackaging, 2003: aaulatl) na1331 Na1I31 Qmé’uﬁammzﬁaﬂu@mé’mﬁa
fnensedulignédnannisdadulatodudviolduinslfiity daulngdu
dula o 9avne Wy wdhaunenseyaeaidusiumilunisliuinisues
TrfuuziiAefuaud sadaussomameluin msdauansdudn vssefs
warsudvdeanuiilsiuins ldssnanifuinsiisu Uan. fdatudesnis
Tusnsvemthoududdey Tnsmenihnunihaudedndudodiile
Tumsuimsuazannsalideyaifsaiuauduazuinameluaaniiudnisthiiu
I8 8ueghed Tlufanassuvesaniiiuinis arwavernvesioni ua
nsdoans w 9ate Awndiduuddugeduiavnsdedl Uan. adstuileatn
Usvaumanifidlvitugnén Saudfaniduinisiifu Uem. assjatiumsliuims
vaaniauntaiedindududdy Tnefifuaiuiiiiesusunasiamn
dnanmlunsvinuremdnaulidunesgiu witdudugessunsendu
Hyvmdnvesaaniiuinmsindu ewnniheumihandednduiisnsns
Wheonga fAnuaauein Uam. msguantinauBosidng aafinng wazaiis
usegdlamsinuveantinausisnsueussTaninnuisuriondnauili
Uinsondoungluaeiivinistngu Uan.
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o

3. aduiavdanisteniauinig anduimansiu U, adegnduia
Mendsnsteriouinisiiu AT eouuna Buwed Tnsfiiif ug n1in
msdafanssufiasliiugndn uazmsdmenufisnelavesgnéndsaenados
fiu Davis and Longoria (Brandpackaging, 2003: ooulail) fina1ain
wdudandsnstodugnduiaiigndlddudaiunmussdudmiouinig
Tuyne #u n1suinmvdinisvs mslitoyavereaiunes vienisuans
Awsuiiaveuvesusud sullufsnsdafanssufivwiiyadunisdaaliing
fumgAnssuuazamfeanisvesgndn titeligndnineuussivlauazdama
doliiAnnsfnauladodudviouinisluadadely dAnwvitiesediin
Ssfifif ug nén Wuedeslleddynsaisgndutandinisdeviouinies
aniluinisthiu Uan. usnanasfulinsaraunsuuuanmstoduduaz3ms
melduusud Yom. wagfruddisausents fadudnsiivsuenianginsu
nstedudvieuimauasguuuunssiiuiinvesgniusar e tiowiulena
TunsadaszaunisaliBeuiniiunisdananssulvinssiugduuunisaniduiie
199gnA1 8191 Nsdnfanssusunmewss n1sdafianssudmiuaseunss ludu
wielsignansinayniiunazauasinindneuusus

4. MsAnanauazUszliunaUszaunsalgnAn

USn Uan. 911in (um1vw) AennuuavyseiliunayszaunisalgnAiniy
3 98ann4 fg (1) NM13d1539AU Aanelavesgndn (2) MInTIgtesesteuuar
ToLAupLUzANgNA1 KIUTBIWMNIAAT Aeuuna Wunes uag (3) N1saTIaaey
foyamsteduduazuinmsvesgnAunsliingiii vg nin aenrdosfiy
e sussna uar aw gas (2549: 258) ind1ai1 MdIINNNTEENLUY
IRRfevTeIRFUAgNAT §3RARITRAN LKAz UsTUNAU T AUNM TRl ANDENS
aiave WethuWaunuazUiuussnmsesnuuugaduialitiendnual Inauiu
wazdANURNEMEMIUTINE1NWIAT HAnwaued1 wenINNTAAAILLAE
UizLﬁuwan:ammﬁgﬂﬁﬂﬁy’q 3 9913 Yan. AIsEinsAanuNaUsEaUNT0l
Mnguimsaniiuinig winaumiandedndy sadmdnauiu
AulelTaULAT AN ToI T uBLAYIY \lesnnwiinaudugdudaty
gnAnnilgagoudlanginssuuazaudeanisvesgnaluusaziui
\Hueehed wafilsinnisinmuuszaunisaiueagniiaeyinly Uan. thanudiy
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londlunisesnuuuynindenseynduddlviaenndasiuaiudeinisvesgndn
Tuituiiiug Idegeiiusyansnm

5. msadeuianssusgiesiaiies

U3¥m Uan. 91n (Wyew) dudenssudiuanniiuinig winnssuenu
wiAlulag winnTsuugsNILeueaYd wasuiInnTsuMUANUSURAYe URDdIAY
wwaaniuinnisuliienuuensisannguis aenedesiu Schmitt
(2003 $rsiislu Fudes udaauia, 2549: 76) Viﬂzﬂ'ndwqiﬁﬂ'«i’%ﬂuﬁaqa%ﬁq
AULANAINAINAWYAIENITHRIUINAYNSNITUSTITUTEAUNTIVRIGNAN
damawauadnsusilvl maiweluladidundeligndil ssazainaus
Tunsdududin vionisimunagndsunisnann ieadrsuszaunisal
Ausnssluanialsitugnén ginwdiaseiinu Uan, asfnduuinnssulmi
ilofimuinagnsnisuImsuszaunisalvesgninegasioillos udseann
msudstufisuusanniudon guisenveeniBeunuunagninsuimsyssaunisal
gnéaes Unv. agvilianfiuinmingiu Uan. biflensusnsnennanduims
hifusedudnaely fefu van. Ssmsdseguisasdumanudonises
gnfethuamiane eAnMuBeWmLN AU LazUT s InaFennaUsEiy
Talvifugniauhluganuyniutayanuasdninaduuusus Uan. egaddu

Jatauauuy
1. m3fnATalliBnsdunwalidedin (in - depth interview) afnguIMs
AUsms wariineardosduiissnsfnwiluiuddensiiesinuies dmalideys

U
°

vhauslufinmafontuiu deomgd fAnvInauouurlifuisfnuluia
{$uans e {Usenounsanniivinistdu uasgnéndiliuinsanfuinsiiy
Usm. Gaenal§3Bnsdunwaluuungs (Focus sroup) viemsldiuuuasunia Lite
dryndeyaangSuasihmneunununisuImsussaunmsaivesgnesie

2. nafinwadsiijadunisAnunsuimsussaunisaivesglduinig
Tuannduinmabiiy Usm. fewetl fAnvTaauenuslmfiisfnwnsuims
Uszaunsaivesuszneunisaniiiuinistndu iethunusudisunes

Anwinisusmsusgaunisallansuynils
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3. AnwUisuiisunisuimsuszaunsaigndvesgsiathdusedy
TnglinmsAnuiadsnuamuazUiina ilenSsuiisuihnmununsuins
Uszaunsalgnévesiazuusud dmnuaenadomieunnsnaiuogisls ilteth
wansAnyUszgnallunmsuimsussaunsalgndesgsietdulusuan

518N1581484

mMulneg

n53N e (2550). AMsUIMIsUsTaUMsalgnéuilantsUsz v duiusuaa
ngugsiasumileda. WentnusUSyartinamansumdadin aw1iving
Usenduius Anztivaaans guainsaiunivede.

e ofUTsaana. (2557). Amnudilesduieafugsiadudn. nyamme:
U Wiiafide woud Wudeds Sain,

anasdnd qulassu. (2556). AEnd1fu fa Freedom Market. uviasiisn
http://marketeer.co.th/ZO14/06/marketeer—exclusive—ﬁﬁﬂﬁﬂﬁﬂﬁu—ﬁa—

freedom-market/

{ a ¢

Fudnd udauia. (2546). nagnsdeansn1sna1A=IMC & marketing
communication. fisiasd 4. ngamwa: Ui vl woes.

Judnd udaauia. (2549). nagmdnisusmsuszaunsalvasgndn. ngamme:
wUsUALadAd.

131 FiuzUna. (2506). N13EEANINNTARIA. NFIVINA: BUSNITAL,

399itus Tavimeadn. (2545). Fessn1InAIALUUATUIRITBIUGURNS IMC in
action. NFUNN: UTEY fiutlmon.

usnm Jufizlaid. (2557). MsaessN1IAANA. ngalyme: dvinfiasiuine1ds
NYATAIERS.

YUR1 angdanniius. (2555). nsdanismnsmsasansiieaiuiendnuaives
gsnadUanadelua: nsdlfnwisassnaud@undauazlaasunsinn
wald Tade. InednusuIygnuivudn avivdeasuiavy
ANENTEANIANERSiasADaTINATY UMNINEdUsITNANERS.

Upn. Qﬁﬁaaﬂﬁwmﬁau. (2558). wsLAALSeS. 15, 181: 152-155.
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fhenagnsnisnanAIuan usem Yan. 31in @aw). 2557, Tasansusenan
WKUNIAAIA J-MAT Award assil 24 “snlawielan vindulvide.
NFUNN: (onanshiAfium)

31891UU58T1Y 2557 USEW Usm. 3110 (). namne.

51891UU5ET1U 2558 USEM Usm. 3111R (Urvw). N,

150108 1RENE. (2553). nagnsuazUszAnsnansussduwusaantiuinig
sty AAR ladl sadu. InednusUSyardmamansumdadin
a1v13vINSUTEVIFURUS Aauelivamans PaINTaiunTINeIde.

A1 FUsISINa waz i gns. (2549). Fa3idu - T81du nBuresnisaan.
NTANN: NG,

o1 wida3ng. (2553). 2 nAdTTE AaAAIUAN Uan. Angm aUFsu
Balugy G98u. nyavme: U snfifimBes dria.

Wl aULaTeY. (2555). waAnssuguslaa. nsanne: 3.4 lsiussnIum.

gnssal Bunsuii. (2555). MUTMINITAUAN. NTUVN: SUANTE.

fufiss n3ANA. (2550). “nagnsmismanaiilonisudedudmiugsiadnuan.”
21568150nUIMNS. 31. 3: 193-198

VS LN (2542). NM1TAATIZINANTTURUTLAA. NFUVNY: UTEN Seilau

=3 § o w
wazloing d11n.
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dunwel

WrsILUY AU, 11 furen 2558, wilnaudeansnisnann v Uam. drie
(1), funteal.

wIna udltey. 18 werAn1eu 2558. HiansguImsantuinisdiuginieg
UTE Uan. 910 (vnaw). duntwal,

4979 SedauURfs. 20 weeRnieu 2558. gannTsreusmsannduInisaiunans

USEN Uan. 3109 (W), dunwed.

s
= a

9AAYS F31NeIAM9T. 28 AAAU 2558. BANNTTUNSHIANISIMEINgNgsAAUNTY

q

USEn Uaw. 3179 (Uvnvw). duntwal.
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